











Automobile READER SURVEY
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AUTOMOTIVE ELECTRONIC
Have Read Magazine for ~ Average Number of Cars Owned: 2.5 Purchased in the Past 12 Months.
2 or More Years: 65.4% Purchased: 85.9% Audio/ Visual systems: 31.2%
Read All 4 of the Leased: 10.1% Anti-theft Device: 19.2%
Last 4 Issues: 85.9% Automobiles: 68.1% Speaker Upgrade: 18.7%
Average Reading Time: 1.4 hours Pickups: 10.7% Radar Detector: 11.8%
Subscribers for 4 or More Years: 40% SUV: 16.2% GPS / Mapping Unit: 4.7%
Readers Who Consider Themselves Mini-Vans: 5% Satellite Radio: 2.5%
to be Well-informed About Vehicles Game Console: 1.8%
and Automotive-Related Topics: 98.4% Currently in the Market for a New (Source: 2003 AUTOMOBILE MAGAZINE

Vehicle: 374% Subscriber Survey, conducted by Allison-Fisher, Inc.)
Provided Personal Advice Often

on the Purchase of Specific Make ~ New/ Certified Pre-Owned/ Used Vehicles PORTABLE ELECTRONICS

or Model of Any Vehicle in the  tobe Considered for Next Purchase/ Lease.

Past 12 Months: 67% New Vehicle: 81.8% Types of Portable Electronics
Took Some Action as a Result of Certified Pre-Owned Vehicle: 43.6% Purchased in Past 12 Months.
Reading Any Issue of the Magazine Used Vehicles: 27.3% Cell: 45.6%
(Actions Include: Cut Out Article or (Source: 2003 AUTOMOBILE MAGAZINE Digital Camera: 28.1%
Ad, Checked Out Website, SentlEan Subscriber Survey, conducted by Allison-Fisher, Inc.) cD Player: 141%
Information, etc...): 73% Large TV (30" and above): 13.8%
Camcorder: 11.7%
Automobile Magazine VEHICLE MAINTENANCE PDA: 10.9%
Subscribers are Exclusive. Readers Who Agree With the MP3 Player: 8.3%
Readers who do not read Road Statement, “l am very Interested _ (Source: 2003 AUTOMOBILE MAGAZINE
& Track, Motor Trend, and in How Mechanical Things G e Subscriber Survey, conducted by Allison-Fisher, Inc.)
Car and Driver: 47% Engines Work": 88.2%
Readers Who do not Read or
Subscribe to Road & Track: 34% Maintenance Items Personally
Readers Who do not Read or Performed by Readers.
Subscribe to Motor Trend: 31% Windshield WiperS: 67.9%
Readers Who do not Read or Battery: 49.9%
Subscribe to Car and Driver: 25% Air Filter: 48.9%
(Source: 2003 AUTOMOBILE MAGAZINE Oil Change: 34.1%

Subscriber Survey, conducted by Allison-Fisher, Inc.) Brak 271%
rakes: 1770

Shock Absorbers: 20.8%

COMPUTER USAGE Tires: 15.8%

Currently Have Internet Access: 85.6% Purchased/ Used Any Aftermarket
Average Time Spent Onlinea Week: 84 hrs ~ Products in the Past 12 Months: 82.7%
Made Purchases Over the Internet: 84.4% (Source: 2003 AUTOMOBILE MAGAZINE

Checked out a website citedlinian Subscriber Survey, conducted by Allison-Fisher, Inc.)

ad in Automobile Magazine: 46.5%

(Source: 2003 AUTOMOBILE MAGAZINE
Subscriber Survey, conducted by Allison-Fisher, Inc.)
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Automobile SIM DATABASE
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ENTHUSIAST PROFILE HOUSEHOLD INCOME
Audience: 483,605 HHI $50,000+: 67.7% Auto Work
HHI $75,000+: 47.6% Home Furnishing/Decorating
Men: 87.2% HHI $100,000+: 30.8% Gardening
Women: 12.8% Median HHI: $94,000 Sports
Married: 65.6% (Source: 2008 Source Interlink Media Database) Travel
Own Home: 78.4% Movies/Music
Rent Home: 21.6% Cooking (Gourmet)
Parent: 44.1% Exercise/Health
(Source: 2008 Source Interlink Media Database) Net 100,000+: 67.4% (Source: 2008 Source Interlink Media Database)
Net 250,000+: 52.9%
m Net 500,000+: 34.4%
Net 1,000,000+: 22%
18-25: 3.2% (Source: 2008 Source Interlink Media Database)
26-35: 79%
35+:70%

26-55: 39.5%

36-65: 51.3%

Median Age: 40

(Source: 2008 Source Interlink Media Database)
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