





BUTODEANCAl | 2009 GENERAL RATES

GENERAL BLACK & WHITE

SIZE x 3x 6x Ox 12x
1Page $5,955 $5,780 $5,660 $5,540 $5,415
2/3 Page $4,470 $4,335 $4,245 $4,60 $4,075
1/2 Page $3975 $3,855 $3,780 $3,705 $3,615
1/3 Page $2,975 $2,890 $2,835 $2,770 $2,720
1/4 Page $2,230 $2,170 $2,120 $2,075 $2,030
1/6 Page $1,645 $1,590 $1,560 $1,535 $1,495
1/12 Page $1,025 $930 $965 $950 $930
SIZE x 3x 6x 9x 12x
1Page $7325 $7105 $6,960 $6,815 $6,665
2/3 Page $5,495 $5,330 $5,220 $5,110 $5,000
1/2 Page $4,900 $4,745 $4,645 $4,540 $4,445
1/3 Page $3,675 $3,565 $3,485 $3,410 $3,340

General Policies: Acceptance of all advertising is subject to
Publisher’s approval and agreement by the Advertiser to
indemnify and protect Publisher from loss or expense on

GENERAL FOUR COLOR claims and suits based upon contents of advertisements.
This includes, but is not limited to libel, plagiarism, copyright

SIZE Ix 3x 6x Ox 12x infringement and unauthorized use of person’s name or
photograph.

1Page $8,805 $8,540 $8,365 $8,190 $8,015 The Advertiser indemnifies and holds harmless the Publisher
for any and all losses (including but not limited to reasonable

2/3 Page $6,605 $6,405 $6,280 $6,140 $6,015 attorney’s fees) resulting from the Publisher exercising
its right to not publish submissions from the Advertiser.

1/2 Page $5,880 $5,700 $5,575 $5,470 $5,345 Publisher shall not be liable for any costs or damages if for
any reason an advertisement is not published.

1/3 Page $4,405 $4,285 $4,185 $4105 $4,010 The Publisher reserves the right to modify (at the

Advertiser’s expense) any advertisement, with the
Advertiser’s approval (without the Advertiser’s approval if
the ad materials are received after the posted and/or printed
“Ad Materials Due” date), in such cases where the Publisher

GENERAL COVERS
finds the copy, artwork or any other creative element to be

SIZE Ix 3x 6x Ox 12x (but not limited to) libelous, misleading, obscene, offensive or
herwise objectionable.
Tl $100 | $10685 | $10460 | $10240 | $10,010 otherwise objectionable
The Publisher reserves the right to place the word
Cover 2 $10,125 $9,815 $9,615 $9,420 $9,220 “advertisement”on copy that, in the Publisher’s opinion,

resembles editorial matter.

Cover3 $9,690 $9,395 $9,200 $9,005 $8,815 Publisher will not be bound by conditions printed on or

appearing on order blanks or copy instructions that conflict
Rates subject to change upon notice from the publisher. with provisions of this rate card.

Any communications regarding any dispute and/or payments
relative to any Invoice or Account which is the subject of any
dispute must be sent to: Larry Wilson, 6405 Flank Drive,
Harrisburg, PA 17112

Rate Policy: Advertisers will be short-rated or credited if,
within their contract period, they use an amount of space or
number of insertions that earn a rate different from the rate
at which they have been billed.
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PRODUGTION SGHEDULE
eumnea“ il GONTAGT INHIBMATIIIN/

VERSION1

Issue Ad Close/ On Sale
Materials Due
January 09/24/08 11/18/08
February 10/21/08 12/16/08
March 1/21/08 01/20/09
April 12/29/09 02/24/09
May 01/28/09 03/24/09
June 03/05/09 04/28/09
July 04/02/09 05/26/09
August 04/29/09 06/23/09
September 06/03/09 07/28/09 —A _
October 07/01/09 08/25/09 : :
Novernber 07/30/09 09/22/09
December 09/02/09 10/27/09 i ME
January 10 10/01/09 11/24/09 mw&m
February ‘10 10/26/09 12/22/09 e SEDAR
March 10 12/01/09 01/26/10

Group Publisher
Maria Jamison

(714) 939-2455
Maria.Jamison@sorc.com

For current ad specifications, please see:
http://ads.sourceinterlinkmedia.com/images/magspecs/epcp.html
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european car

READER SURVEY

COMPUTER USAGE

Own a Computer: S3.7%

Use the Internet: 971%

Average # of Hours Spent

on Internet a Week: 18.5

Average # of Hours Spent

on Automotive Sites: 4.5

Purchased Through the Internet: 84.1%
Value of Internet Purchases

in Past 6 Months: $3,326

READER INTERACTION

Spend One Hour or More
Reading Each Issue: 79.4%
Purchase Products Due to Ads in
European Car: 79%

VEHICLE OWNERSHIP

Average Number of CARS owned: 19%
Average Number of TRUCKS owned:: 11%
Average Number of SUVs owned:: 1.5%
Average Number of VANS owned: 11%
Average Number of VEHICLES owned: 5.3%

Have Acted as an Advisor on the
Purchase / Lease of a Vehicle to
Family or Friends: 94.9%

Average Number of People Reader
Advised about the Purchase of
Vehicle Purchase/Lease: 7%

SELF MAINTENANCE

Readers “Always or Sometimes”
Perform Maintenance on
Own Vehicle: 86.3%

EUROPEAN CAR OWNERSHIP

Currently Own or Plan to Buy

a European Car Within the

Next 12 Months: 75.3%

The Average # of European Cars
Owned or Planning to Buy Within the
Next 12 Month: 2.3%

Of Those Planning to Buy.

Plan to Buy a NEW European Car
Within Next 12 Months: 41%
Plan to Spend Over $20,000 for
an European Car Within

Next 12 Months: 87.4%

Plan to Spend Over $30,000 for
an European Car Within

Next 12 Months: 47.4%

VEHICLE CARE

Automotive Care Products Used

in the Past 6 Months.

Wax: 87.4%

Polish: 71.2%

Rubber Treatment/Preservative: 67.5%
Vinyl Treatment/Preservative: 58.4%
Carpet Cleaner: 57.7%

Wheel Cleaner: 76.5%

Tire Cleaner: 70.7%

Leather Cleaner/Preservative: 66.4%

Sealer: 33.3%

AUTOMOTIVE ELECTRONICS

Owned or Plan to Purchase

in the Next 12 Months.

AM/FM Cassette Head Unit: 20.1%
AM/FM CD Head Unit: 56.2%
Speakers/Separates: 45.4%
Amplifier: 38%

CD Changer: 48.7%

Woofers: 28.1%

Bass/Tube: 14%

DVD: 15.7%

Cellular Phone: 53.3%

Automotive Security System: 76.5%
Portable Stereo/Boombox: 3.9%
GPS Reciever: 10.2%

Pager: 16.8%

Radar Detector: 43.1%

PERFORMANCE PRODUCTS

Performance Products Used
in the Past 6 Months.
Lubricants: 70.3%
Carburetor Cleaner: 65.5%
Brake Cleaner: 43.8%
Silicon Spray: 42.8%
Injector Cleaner: 56.1%

Oil Additives: 28.2%

Fuel Additives: 57.5%
Octane Enhancers: 18.3%

VEHICLE MAINTENANCE

Replace Motor Oil

Every 3,000 Miles: 61.1%

Use More Than 18 Quarts of Motor
Oil a Year: 73.4%

Replace Spark Plugs

Every 30,000 Miles: 67.4%
Replace Shock Absorbers Every
50,000 Miles: 40.7%

Median Number of People Reader
has Advised about the Purchase of
Automotive Related Products: 4

Average Amount Spent Annually
on Vehicle Parts, Accessories,

Replacements, or Upgrades: $3,494

(Source: 2001 Reader Survey)
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READER SURVEY

GENERAL PRODUCT USAGE

Smoke Cigarettes: 10.7%
Drink Beer: 73.1%

Drink Hard Liquor: 55%
Wear Non-Prescription Sunglasses:
63.2%

Own or Plan to Purchase a
35mm Camera: 55.5%
Own or Plan to Purchase a
Digital Camera: 37.4%
Own or Plan to Purchase a
Video Camera: 371%

ACTIVITY PARTICIPATION

Road Racing: 34.5%
Camping: 33.4%
Skiing/Snowboard: 36%
Bicycling: 45.8%

Golf: 30.5%
Motorcycling: 22.2%
Photography: 37.7%
Formula One: 26.3%
Fishing: 28%

Boating: 28.6%
Mountain Biking: 35.4%
Tennis: 17.8%

Hiking: 32.9%

Average Amount Spent Annually
on Equipment, and Services
Related to Motorsports Activities:
$6,658

Average Amount Spent Annually
on Equipment, and Services
Related to NON-Motorsports
Outdoor Activities: $2,759

AFTERMARKET PURCHASES

SELFDONE  HADDONE

Air Filter: 74.2% S%
Alternator: 25% 9.2%
Battery: 54.9% 7.8%
Boost Controller: 7.8% 5.2%
Brakes: 44.5% 21%
Brake Pads: 35.9% 13.4%
Camshaft: 11.6% 6.5%
Catalytic Converter: 12.6% 8.1%
Chips: 22.2% 1%
Clutch: 18.5% 16.9%
Cross-drilled Rotors: 12.6% 6.6%
Cylinder Heads: 10.5% 8.8%
Distributor: 15.7% 4.4%
Engine Bolt-Ons: 22% 4.7%
Engine Management: 12% 6.6%
Engine Swap: 13.3% 4.4%
Exhaust System: 28% 21%
Floor Mats/Carpeting: 38.8% 3.7%
Fuel Injection: 12.4% 5.9%
Ground Effects: 10.7% 5.9%
Gauges: 21.8% 4.5%
Headers: 15% 6.1%
Ignition: 18.1% 5.4%
Intake: 20.1% 4.7%
Lights: 439% 5.4%
Muffler: 24.3% 16.8%
Nitrous Oxide System (NOS): 2.3% 1.3%
Plug Wires: 39.7% 6.8%
Roll Bar/Cage: 8.2% 4.4%
Seats: 19.6% 4.7%
Seat Covers: 15% 3%
Security System/Parts: 10.6% 7.8%
Shifter: 22.3% 5.5%
Shock Absorbers: 33.5% 19.6%
Spark Plugs: 51.1% 9.9%
Spoilers: 15% 5.8%
Steering Wheel: 22.6% 3.2%
Stress Bars: 21.5% 5.8%
Supercharger: 4% 3%
Suspension/Springs: 28.5% 15.3%
Sways Bars: 21% 8.5%
Tires: 30.8% 45.9%
Turbocharger: 5.9% 4%
Wheels: 35.3% 23%
Window Tinting: 10.2% 24.6%

(Source: 2001 Reader Survey)
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