





HONDATYNING: 2009 GENERAL RATES

GENERAL BLACK & WHITE NS CIVIC TYPS N 53 BLILIENS VSRS T
SIZE Ix 3x bx 9x 12x "
1Page $5,635 $5,470 $5,350 $5,245 $5,125 SFooN
2/3 Page $4,235 $4,05 $4,020 $3,945 $3,855 SPORT
1/2 Page $3,770 $3,655 $3,585 $3,500 $3,425

1/3 Page $2,755 $2,735 $2,685 $2,630 $2,565

1/4 Page $2,10 $2,050 $2,010 $1,960 $1,925

1/6 Page $1,550 $1,505 $1,480 $1,445 $1,410

1/12 Page $960 $935 $910 $900 $875

SIZE Ix 3x bx 9x 12x

1Page $6,340 $6,145 $6,025 $5,890 $5,770

2/3 Page $4,760 $4,620 $4,520 $4,425 $4,335

1/2 Page $4,235 $4,105 $4,020 $3,945 $3,855

1/3 Page $3,180 $3,075 $3,015 $2,945 $2,885

General Policies: Acceptance of all advertising is subject to
Publisher’s approval and agreement by the Advertiser to
indemnify and protect Publisher from loss or expense on

GENERAL FOUR COLOR claims and suits based upon contents of advertisements.
This includes, but is not limited to libel, plagiarism, copyright

SIZE x 3x 6x Ox 12x infringement and unauthorized use of person’s name or
photograph.

1Page $6,885 $6,680 $6,535 $6,400 $6,270 The Advertiser indemnifies and holds harmless the Publisher
for any and all losses (including but not limited to reasonable

2/3 Page $5175 $5,020 $4,915 $4,815 $4,710 attorney’s fees) resulting from the Publisher exercising
its right to not publish submissions from the Advertiser.

1/2 Page $4,595 $4,460 $4,365 $4,275 $4,]80 Publisher shall not be liable for any costs or damages if for
any reason an advertisement is not published.

1/3 Page $3440 $3,340 $3,270 $3,205 $3130 The Publisher reserves the right to modify (at the

Advertiser’s expense) any advertisement, with the
Advertiser’s approval (without the Advertiser’s approval if

the ad materials are received after the posted and/or printed
GENERAI— COVERS “Ad Materials Due” date), in such cases where the Publisher
finds the copy, artwork or any other creative element to be
SIZE Ix 3x 6x 9x 12x (but not limited to) libelous, misleading, obscene, offensive or

herwise objectionable.
T $7910 $7675 $7515 $7360 | $7205 otherwise objectionable
The Publisher reserves the right to place the word

Cover3 $7,575 $7,345 $7,200 $7'040 $6,890 “advertisement”on copy that, in the Publisher’s opinion,

resembles editorial matter.

Cover 4 $8,6OO $8,350 $8!]80 $81000 $2830 Publisher will not be bound by conditions printed on or

appearing on order blanks or copy instructions that conflict
Rates subject to change upon notice from the publisher. with provisions of this rate card.

Any communications regarding any dispute and/or payments
relative to any Invoice or Account which is the subject of any
dispute must be sent to: Larry Wilson, 6405 Flank Drive,
Harrisburg, PA 17112

Rate Policy: Advertisers will be short-rated or credited if,
within their contract period, they use an amount of space or
number of insertions that earn a rate different from the rate
at which they have been billed.
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PRODUCTION SCHEDULE
HONDATYNING CONTACT mmnmrmﬂ/

VERSION1

Issue Ad Close/ On Sale e e VNG ONE? g
Materials Due
Feb/Mar W17/08 01/20/09 J _/ 2 ;
April 01/05/09 03/03/09
May 02/09/09 04/07/09
June 03/17/09 05/12/09 g
July 04/21/09 06/16/09 &5 “"\ _ »Track Ready
August 05/25/09 072109 ﬂ" . and Serious
September 06/29/09 08/25/09 W 8
October 08/03/09 09/29/09
Winter lssue 09/08/09 1/03/09
Feb/Mar 10 119/09 0119/10

Group Publisher
Maria Jamison

(714) S39-2455
Maria.Jamison@sorc.com

For current ad specifications, please see:
http://ads.sourceinterlinkmedia.com/images/magspecs/htup.html
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READER SURVEY

COMPUTER USAGE

Own a Home Computer: 83.7%
Access the Internet Daily: 57.8%
Access the Internet From Home: 80%
Access the Internet From Work: 24.7%
“Often” or “Sometimes” visit
www.HondaTuningMagazine.com: 66.5%

READERSHIP INFORMATION

Have Read Magazine

For 2 or More Years: 56.1%

Read All of the Last 4 Issues: 60.1%
Spend an Hour

or More Reading an Issue: 90%
Read ALL of each Issue: 74.4%
Save Entire Issue After Reading: 89%

Readers Have Done

the Following as a Result of Reading
Advertisements in the Magazine.

Visited an Advertiser's Website: 67.1%
Purchased the Product or Service: 53.5%
Recommended the Purchase

to Another: 37%

Requested Additional Information: 30.1%
Filed the Ad for Future Reference: 26%

Others Have Sought Readers Advice
in the Following Areas.
Modifications: 77.2%

Purchase of a Product: 63.5%
Repairs: 63%

Purchase of a Vehicle: 54.3%
Purchase of a Service: 34.2%
Average Number of Times
Others Sought Reader’s Expert
Advice in the Past Year: 80
(Source: 2003 Reader Survey)

VEHICLE OWNERSHIP g HONDA / ACURA INFORMATION

Number of HONDAS / ACURAS Owned.

Number of Non-enthusiast
Vehicles Owned.

Average Number of
CARS Owned: 2.5
Average Number of
TRUCKS Owned: 0.5
Average Number of
SUVs Owned: 0.4
Average Number of
VEHICLES Owned: 3.4

VEHICLE MAINTENANCE

Maintenance ltems Personally
Performed by Readers.
Wash/Wax: 94.9%

Qil Change: 88.8%

Filter Change (Qil, Air, Fuel): 86.4%
Tune-up: 72.4%

Brakes: 71%

Perserve Vinyl/Rubber: 68.2%
Coolant Change: 61.7%

Spend $200 or more a Year on
Maintenance Products: 63.5%

HONDAS / ACURAS Owned: 1.9

Amount Spent on HONDAS / ACURAS in
the Past Year (excluding the Purchase Price).

None: 6%

One: 36.3%

Two: 37.2%
Three: 11.6%
Four: 5.6%

Five: 0.5%

Six or more: 2.8%

Average Number of

What Readers Use Their
HONDAS / ACURAS for.
Street / Daily Driver: 93.3%
Drag Racing: 32.1%

Road Racing: 27.8%

Show Vehicle: 23%

Auto Crossing: 9.6%

Mean: $5,718
Median: $3,000

EVENT PARTICIPATION

Participated in the Following

Car Shows or Motorsports Events.
Import Car Shows: 48.3%
Import Drag Racing: 41.4%
Road Racing: 32.8%
Autocrossing: 16.4%
Honda/Acura Only Shows: 6%

(Source: 2003 Reader Survey)
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READER SURVEY

AFTERMARKET PURCHASES

Aftermarket Purchases

Made in Past 12 Months

Air Filter: 74.9%
Alternator: 12.3%

Body Kits: 26%

Boost Controller: 8.2%
Brakes (perf): 48.4%
Carburetor: 2.3%

Camshaft (perf): 13.2%
Custom Grille: 20.5%
Custom Paint Job: 18.7%
Catalytic Converter: 23.3%
Chip: 16.9%

Clutch: 379%

Cross-drilled Rotors: 22.8%
Cylinder Heads: 12.3%
Decals: 32.4%

Distributor: 22.4%

Engine Bolt-ons: 43.4%
Engine Management: 14.6%
Engine Swap: 24.7%
Exhaust System: 67.1%
Floor Mats / Carpeting: 29.7%
Fuel Injection: 14.6%
Gauges: 42.9%

Ground Effects: 13.2%
Handling Components: 40.2%
Headers: 42%

Ignition: 18.3%

Injectors: 16%

Intake: 66.2%

Lights: 58%

Muffler: 53%

Nitrous Oxide: 11.5%
Pistons: 10.5%

Plug Wires: 47%

Roll Bar / Cage: 6.8%
Seats: 18.7%

Seats Covers: 11.9%

Shifter: 49.3%

Shocks / Struts: £40.2%
Spoilers: 21.9%

Steering Wheel: 16.4%
Stress Bars: 25.1%
Supercharger: 4.6%
Springs / Coilovers: 49.8%

Sway Bars: 30.6%

AUTOMOTIVE ELECTRONICS

Purchased in the Past 12 Months.
Speaker Upgrade: 68.3%
AM/FM/CD: 65.6%
Amplifier/Crossover: 51.7%
Cell Phone: 43.3%
Anti-theft Device: 35.6%
Radar Detector: 28.5%
Neon Lights: 26.1%

DVD Player: 22.2%

Game Console: 16.7%
Monitor(s): 8.9%

Satellite Radio: 7.8%

GPS / Mapping Unit: 1.7%

REPAIRS & MODIFICATIONS

Where Readers Usually Have Their
Repairs and Modifications Performed.
Do Most Work Yourself: 44.8%
Do All Work Yourself: 35.5%
Performance Shop: 22.6%

Dealer: 9.9%

Auto Shop: 8%

Type of Tires Purchased in Past 12 Months.
Ultra High Performance (VorZ): 49.8%

TIRE PURCHASES

All-Season: 29.5%
Performance: 27.1%

High Performance (HorS): 29%
Mud/Snow (M+S): 12.1%
Touring: 8.2%

Stock: 7.7%

CELL PHONE MINUTES

Minutes Per Month Readers
Talk on Their Cell Phone.

0 - 499: 44.9%

500 - 999: 51.6%

1000 - 1999: 16%

Over 2000: 7.5%

OUTDOOR ACTIVITIES

Readers Participated in

the Following Activities.
Fitness Club Member: 44.4%
Skateboarding: 17.4%
Jogging / Running: 38.2%
Climbing: 9%
Snowboarding: 33.3%
Skiing: 9%

Mountain Biking: 20.8%
Surfing: 8.3%

(Source: 2003 Reader Survey)
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