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From Do-It-Yourself customization to the latest consumer buying guides, the Performance Automotive Group
covers it all. In addition to its leading domestic, street rod, GM, Mopar, and Mustang & Ford Performance
magazines, the PAG also publishes dozens of Special Issue Publications, and produces weekly TV broadcasts
and events. The PAG's unique websites encompass the domestic auto performance experience and collectively
are the authority for the most popular American auto brands.

THE ADVANTAGE OF AN INTEGRATED MEDIA BUY

¢ No single medium can do the entire job, so advertisers strive for the optimum media mix.

¢ An integrated media package delivers better results because it is tailored to your needs and optimizes each medium to work

together with the others.

e Source Interlink Media has both the brands with the breadth to move mass and niche brands which provide pinpoint marketing.

e For OEMs and the auto aftermarket, no other media company has the brands and capabilities of Source Interlink Media.

WHY PRINT

e The cost-efficient way to reach niche audiences.

e |ts environment of compatible editorial captures the reader’s full
attention and increases recall more than any other medium’.

e Allows for in-depth product descriptions.
e The preferred medium for reaching influentials.

e Print ads are the primary medium that drive readers online
and purchase”.

WHY DIGITAL

e Provides immediacy and accountability, making overall online ad
performance easier to track than traditional forms of media.

e Both media and production costs are less than most other media,
and ads can be interactive and geo-targeted.

e Reinforces print and other media advertising with campaigns that
can be optimized quickly and efficiently to drive performance.

e Allows advertisers to have a presence where consumers are going
to research and purchase products online.

e Brings advertisers the power of Search advertising. We bring you
exposure to an audience in search for your product.

WHY EVENTS

e They put your products in the hands of our readers - your buyers.
e Allow you to get up close and personal with your prospects.
e You can sample, do product demos, get opinions, and more.

e Sponsorship opportunities provide additional coverage in our
magazines and websites, multiplying impressions and increasing
awareness of your product and company.

WHY TV AND RADIO

e No medium can match the sight, sound and motion of television.

e |t can provide the immediacy a marketer needs to promote a limited
time offer.

e Targeted cable can swap mass reach for a niche audience.

*Deloitte & Touche, “State of the Media Democracy” August 2007.
** iProspect Offline Channel Influence on Online Search Behavior Study, 2007




HOT ROD

EDIT PROFILE

The world’s largest
performance automotive
magazine, delivering the
performance industry’s
most respected tech
tips, product tests,

and events for over 60
years. Its unique style
attracts veteran rod
builders and general car
fans alike.

BEMOGRAPHICS
READERS: 6,168,000
CIRCULATION: 655,722
MEN: 89%

MEDIAN AGE: 40.3
MEDIAN HHI: $56,069

EVENTS
HOTROD [ HOTROD
POWEREEDRAGS
TOUR BRWEEK &
HOTROD.COM

UNIQUE VISITORS: 416,587
PAGE VIEWS: 1,894,181

WEBSITE PROFILE

* The world’s largest,
most widely-recognized
automotive performance
website

* Engaging visual style

e Industry commentary on
tech & new trends

* Extensive editorials,
reviews, new products

[Sources - Print: June 2010 ABC, October 2010 USPS Statements of Ownership, 2010 Spring GfK MRI Prototype Estimates, Reader Surveys, SIM Research Estimates, 2010 FALL Gfk MRI.
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CAR CRAFT

CRAFT

PROIECTS

EDIT PROFILE

An industry leader that
reaches millions of
hands-on DIY enthusiasts
by emphasizing
1949-present high
performance vehicles
(particularly '60s and
"70s musclecars).

Car Craft engages readers
with straightforward tech
tips, product evaluations,
and racing events.

DEMOGRAPHICS
READERS: 2,603,000
CIRCULATION: 224,974
MEN: 88%

MEDIAN AGE: 40
MEDIAN HHI: $58,251

UNIQUE VISITORS: 227,463
PAGE VIEWS: 940,605

WEBSITE PROFILE
* Geared to DlYers —
practical performance focus
¢ Tech how-to’s, engine
buildups & product
evaluations
* Covers organized street &
drag racing and related news
¢ 1949-present high
performance autos
(emphasis on '60s & '70s)

STREET RODDER

Making & M o ar Hx

STREET -

RODDE.

rical Buyer's Guide T

EDIT PROFILE

“The World’s Street
Rodding Authority”

since 1972, issues are
packed with over 200
pages featuring the finest
vintage street rods.
Regular features include
event coverage, past and
present trends, reader
profiles and interviews
with master fabricators.

DEMOGRAPHICS
READERS: 1,765,000
CIRCULATION: 145,885
MEN: 99%

MEDIAN AGE: 55
MEDIAN HHI: $62,500

UNIQUE VISITORS: 96,756
PAGE VIEWS: 495,700

WEBSITE PROFILE

* Access to a community of
fellow rodders

* How-to articles for novice
enthusiasts

* Rod road tests

* Reviews on new parts and
technologies

POPULAR HOT RODDING

EDIT PROFILE

Delivering fun and
informative editorial
for nearly 50 years

to millions of street
rodders from around
the globe, Popular Hot
Rodding showcases
everything from engine
builds and DIY steps,
to new products and
interior & exterior
treatments.

DEMOGRAPHICS
READERS: 1,256,000
CIRCULATION: 103,794
MEN: 100%

MEDIAN AGE: 52
MEDIAN HHI: $83,100

EVENTS

JEnGivE
‘NIASTERS]
€riALLENGH

POPULARHOTRODDING.COM
Hor Rooping

UNIQUE VISITORS: 148,757
PAGE VIEWS: 655,784

WEBSITE PROFILE

 Features serious
horsepower and the hottest
cars

¢ Forum for technology
information swap

* Extensive event coverage

¢ “Engine Masters” forum for
performance builds

SUPER CHEVY

AMEs 55 CHURCH BOYS MOUA S5

EDIT PROFILE

The #1 Chevrolet
enthusiast magazine in
the world for over 40 years.
It covers all segments,
from restorations, to
musclecars and hardcore
racing. The addition of
Chevrolet news, project
cars, And tech tips make
it a must-read for all
Chevy fans.

DEMOGRAPHICS
READERS: 1,861,000
CIRCULATION: 153,829
MEN: 98%

MEDIAN AGE: 50.5
MEDIAN HHI: $77,683

SUPERCHEVY.COM

UNIQUE VISITORS: 160,617
PAGE VIEWS: 709,333

WEBSITE PROFILE

* The #1 Chevrolet
enthusiast source online

* Covers all Chevy market
segments — newest
models, restorations &
rebuilds

¢ Forums and blog topics
include: events, shows, tech

Digital: Nielsen Online SiteCensus, YTD Monthly Average, December 2010.]
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MUSTANG MONTHLY
“iMustang
ﬁ:MnnthI;fg k4
TURN

TAJ MOTOR
BUILDE A

EDIT PROFILE

The only magazine
that caters strictly to
the Mustang hobby,
from vintage to late-
model. Covering
everything from daily
maintenance to
hardcore restorations.
Issues include features,
vehicle and historical
profiles, tech tips, and
event coverage.

DEMOGRAPHICS
READERS: 593,000
CIRCULATION: 48,636
MEN: 76%

MEDIAN AGE: 47
MEDIAN HHI: $76,381

MUSTANGMONTHLY.COM

AMustang =
'iMl_lnlhI\menﬂ

UNIQUE VISITORS: 123,914
PAGE VIEWS: 699,703

WEBSITE PROFILE

* Specialized website for DIY
Mustang hobbyists

Best advice for enthusiasts
planning performance
upgrades & aesthetic
improvements
Comprehensive tech
articles made simple for
DIY enthusiasts

Mustang news, history of
Mustang

[Sources - Print: June 2010 ABC, October 2010 USPS Statements of Ownership, 2010 Spring GfK MRI Prototype Estimates, Reader Surveys, SIM Research Estimates, 2010 FALL Gfk MR

PERFORMANCE AUTOMOTIVE GROUP

MODIFIED MUSTANGS
&FORDS

EDIT PROFILE

For every type of Ford
enthusiast, MM&F
covers all model/year
Mustangs, plus Ford,
Lincoln, and Mercury
performance cars from
the '60s to today. Issues
feature Restomods,
Modifieds, and all street
performance, with a focus
on restoration, handling,
maintenance and styling.

DEMOGRAPHICS
READERS: 448,000
CIRCULATION: 33,197
MEN: 93%

MEDIAN AGE: 43
MEDIAN HHI: $83,433

MUSTANGANDFORDS.COM

UNIQUE VISITORS: 112,490

PAGE VIEWS: 512,295
WEBSITE PROFILE

* The website for devotees
of every Ford brand and
classic Ford vehicle

* Coverage of Ford, Lincoln,
Mercury, Cougar, Fairlane,
Falcon, and Galaxie

* Also includes content
for Ford truck and Ford-
powered street rod or
replica fans

HIGH PERFORMANCE
PONTIAC
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MOPAR MUSCLE

EDIT PROFILE

Providing the definitive
answers about the cars
Pontiac hobbyists since
1979, HPP balances
coverage of today’s
late-model cars with
restored classics and
muscle cars. Regular
features include Pontiac
histories, performance
capabilities, and tech
highlights.

DEMOGRAPHICS
READERS: 314,000
CIRCULATION: 25,579
MEN: 93%

MEDIAN AGE: 43
MEDIAN HHI: $66,369

HIGHPERFORMANCEPONTIAC.COM

UNIQUE VISITORS: 92,585
PAGE VIEWS: 419,989

WEBSITE PROFILE

* Geared to Pontiac
aficionados with focused
editorial content

¢ Informative historical
features, detailed technical
articles

* Coverage of Pontiac events
across the country

¢ “Pavement Pontiac
Shootouts” feature,
enthusiast network

EDIT PROFILE

For the millions

who see Chevrolet
Corvette as America’s
true sports car,

Vette has been the
consummate Corvette
guide since 1976.
Features cutting-edge
technology, ultra high
performance Corvettes,
products & tech,
profiles & events.

DEMOGRAPHICS
READERS: 532,000
CIRCULATION: 43,740
MEN: 93%

MEDIAN AGE: 43
MEDIAN HHI: $83,433

VETTEWEB.COM

UNIQUE VISITORS: 60,627
PAGE VIEWS: 258,296

WEBSITE PROFILE

 Enthusiast forum for
Corvette customization,
restorations, & modifications

¢ Unmatched Corvette-geared
technical content — engines,
driveline, suspension
“how-to’s”

* Touring tips, street and
race competition advice,
industry news

* New product coverage

EDIT PROFILE

The leader for its distinct
approach to muscle-era
Dodge, Plymouth, and
Chrysler vehicles. Featuring
everything Mopar, it
includes late-model tech
on the newest generation,
such as 5.7 & 6.1 Hemis,
and details restorations,
street performance,
motorsports, and Dodge
performance trucks.

DEMOGRAPHICS
READERS: 702,000
CIRCULATION: 55,647
MEN: 93%

MEDIAN AGE: 42
MEDIAN HHI: $51,855

MOPARMUSCLEMAGAZINE.COM

UNIQUE VISITORS: 122,546
PAGE VIEWS: 661,469

WEBSITE PROFILE

* Site emphasizes muscle-
era Dodge, Plymouth,
Chrysler vehicles

¢ Technical & feature
content geared to street
performance and functional
restoration

* Profiles restored Mopars

* Mopar motorsports news

Digital: Nielsen Online SiteCensus, YTD Monthly Average, December 2010.]




MUSCLE MUSTANGS
& FAST FORDS

EDIT PROFILE

The top choice for
Mustang and Ford
enthusiasts interested in
late-model Mustangs and
overall Ford performance,
delivering the latest
practical performance
“how-to” articles,
industry news, new-car
tests, features, reader
shootouts, and national
Ford event coverage.

DEMOGRAPHIGS
READERS: 968,000
CIRCULATION: 82,526
MEN: 90%

MEDIAN AGE: 47
MEDIAN HHI: $68,308

PERFORMANCE AUTOMOTIVE GROUP

5.0 MUSTANG &

CIRCLE TRACK

SETUP.EVOLUTIO

__Investigating 20 Years
o Of Setup

Changes
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EDIT PROFILE

The “Go-To” source for
late-model Mustang
performance, from 1979
Foxes to the latest
Mustangs. 5.0M&SF has
the best technical how-
to stories and product
evaluations for maximum
street performance, jaw-
dropping features, covers
drag- & road-race events,
industry news, & road tests.

DEMOGRAPHIGS
READERS: 944,000
CIRCULATION: 75,742
MEN: 90%

MEDIAN AGE: 43
MEDIAN HHI: $72,397

EDIT PROFILE

The #1 source for
advanced racing
technology for oval track
racers for over 25 years,
delivering full-spectrum,
cutting-edge tech to
America’s advanced-
to-professional racers

in 5 key areas: engine,
chassis/suspension,
drivetrain, safety, and
ultimate racer skills.

DEMOGRAPHIGS
READERS: 881,000
CIRCULATION: 72,816
MEN: 97%

MEDIAN AGE: 49
MEDIAN HHI: $66,900

CHEVY HIGH PERFORMANCE
SEMA
[ f
s BLU a
DU s
LTS
EDIT PROFILE

The authoritative
source for enthusiasts
interested in building,
modifying, and restoring
high performance
Chevrolet vehicles.
Issues help readers
make savvy buying
decisions, offer tech
advice, and profile
vehicles from the '50s
to the latest models.

BEMOGRAPHIGS
READERS: 1,512,000
CIRCULATION: 125,386
MEN: 86%

MEDIAN AGE: 42
MEDIAN HHI: $64,000

ROD & CUSTOM

EDIT PROFILE

Rod & Custom is the
magazine that defined
street rodding as we know
it, with roots dating back to
1953. Today it continues

to reinvent the sport with
profiles of the hottest rods
on the market. Covering
classics up to 1964, its mix
of imagery and tech attract
millions of fans each month.

BEMOGRAPHICS
READERS: 1,355,000
CIRCULATION: 112,020
MEN: 93%

MEDIAN AGE: 43
MEDIAN HHI: $66,371

MUSCLEMUSTANGFASTFORDS.COM

UNIQUE VISITORS: 120,681
PAGE VIEWS: 586,187

WEBSITE PROFILE
Practical forum for peak
vehicle performance
Superchargers, nitrous oxide
systems & aftermarket
performance parts
Comprehensive tech
articles made simple for
DIY enthusiasts
Hottest news, latest
products and coverage of
shootouts and races

[Sources - Print: June 2010 ABC, October 2010 USPS Statements of Ownership, 2010 Spring GfK MRI Prototype Estimates, Reader Surveys, SIM Research Estimates, 2010 FALL Gfk MRI.

MUSTANG50MACAZINE.COM

=

UNIQUE VISITORS: 114,699
PAGE VIEWS: 632,842

WEBSITE PROFILE

* Late-model Ford
performance authority

» Forum for 5.0 liter and
mod-motor enthusiasts

¢ Performance how-to’s,
technical advice, new-car
drive reports

* Features the latest
innovations in street and
strip performance

CIRCLETRACK.COM

UNIQUE VISITORS: 58,493
PAGE VIEWS: 267,809

WEBSITE PROFILE

* Emphasizes expert-level
car construction, racing
technique

* Focuses on engine
building/tuning, safety
equipment use, chassis

* Examines mini-stocks,
street stocks, modified and
late-model race cars

¢ Includes oval track, drag
racing, and road racing

CHEVYHIPERFORMANCE.COM

UNIQUE VISITORS: 178,650
PAGE VIEWS: 657,619

WEBSITE PROFILE

 Covers restored and build-
up Chevrolets — '50s to
current models

* Project Cars and Feature
Cars section - tech advice
and modifications

* Blog network for
enthusiasts and CHP staff
to share ideas

UNIQUE VISITORS: 92,316
PAGE VIEWS: 435,006

WEBSITE PROFILE

* Historical profiles, vintage
photography

* Information for users about
their home-built, traditional
’60s custom autos

¢ Coverage of the latest
meets and events

Digital: Nielsen Online SiteCensus, YTD Monthly Average, December 2010.]
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GM HIGH-TECH
PERFORMANCE
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EDIT PROFILE

America’s best source
for late-model GM car
and truck information.
Issues offer features

on fuel-injection,
supercharging, turbo
technology, suspension,
and virtually everything
in the modern arsenal of
GM power.

DEMOGRAPHIGS
READERS: 266,000
CIRCULATION: 20,875
MEN: 91%

MEDIAN AGE: 40
MEDIAN HHI: $61,646

GMHIGHTECHPERFORMANCE.COM

UNIQUE VISITORS: 100,995
PAGE VIEWS: 441,215

WEBSITE PROFILE

e Focus is late-model GM car
& trucks

¢ Aftermarket parts, industry
news, technical information

* Photography & feature
articles include: Camaros,
Firebirds, Grand Nationals,
Impalas, Holdens,
Cadillacs, & Corvettes

* Network forum

[Sources - Print: June 2010 ABC, October 2010 USPS Statements of Ownership, 2010 Spring GfK MRI Prototype Estimates, Reader Surveys, SIM Research Estimates, 2010 FALL Gfk MR

PERFORMANCE AUTOMOTIVE GROUP

CAMARO PERFORMERS

OCK s'mns S_

EDIT PROFILE

Produced by the editors of
Super Chevy and geared
to the restoration and
restificiation of Chevy
Camaros, each issue
features photos and
trend-setting tech to take
enthusiasts’ muscle
cars, street machines
and classics to the next
performance level.

DEMOGRAPHIGS
READERS: 308,000
CIRCULATION: 32,989

CAMAROPERFORMERS.COM

UNIQUE VISITORS: 13,210
PAGE VIEWS: 91,627

IWEBSITE PROFILE

 Extensive tech &
how-to articles — engine
builds & upgrades,
exhaust, suspension

* Photos of generations of
Camaros

* Camaro restoration, engine
technology, and radical
builds

CLASSIC TRUCKS

L
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EDIT PROFILE

Caters to one of the
hottest segments in the
performance market —
virtually every light truck
manufactured from the
mid 1940s until 1980.
Issues teach enthusiasts
all about these trucks, with
features on suspensions,
brakes, cosmetics, and
accessories.

DEMOGRAPHICS
READERS: 777,000
CIRCULATION: 68,373
MEN: 86%

MEDIAN AGE: 42
MEDIAN HHI: $64,000

CLASSICTRUCKS.COM

CUSTOM
CLASSIC TRUCKS

EDIT PROFILE

Focuses on the full range
of Issues related to
American-built pickups,
panels, and deliveries
manufactured prior to
1987. From paint jobs and
repair tips to the latest
news and reviews, no other
magazine covers these
vintage American-built
beauties as fully.

DEMOGRAPHICS
READERS: 510,000
CIRCULATION: 45,188
MEN: 86%

MEDIAN AGE: 42
MEDIAN HHI: $64,000

CUSTOMCLASSICTRUCKS.COM

TH'i M S 5

UNIQUE VISITORS: 120,106
PAGE VIEWS: 714,955

WEBSITE PROFILE

e Tuner forum for light truck
performance enthusiasts

* Geared to model years
1940’s-1980

* Tech articles cover
engine upgrades, bolt-on
accessories, suspension

* New parts & technology
announcements

UNIQUE VISITORS: 104,153
PAGE VIEWS: 599,266

VETTEWEB.COM

UNIQUE VISITORS: 60,627
PAGE VIEWS: 258,296

MUSCLE CAR REVIEW

BEST DOOR DAMAGE REFAR: RESIIN OR REPLACT?
o0 DR

muscLe '8

EDIT PROFILE

The hottest segments

of the performance
automotive market.
Expanded from a
successful Special Issue
of the same name, MCR
offers restoration &
performance “how-to’s”,
vehicle comparisons, and
vivid imagery of various
muscle car makes.

DEMOGRAPHICS
READERS: 605,000
CIRCULATION: 51,811
MEN: 93%

MEDIAN AGE: 43
MEDIAN HHI: $83,433

STOCKCARRACING COM

UNIQUE VISITORS: 39,351
PAGE VIEWS: 110,395

CUSTOMRODDER.COM

UNIQUE VISITORS: 18,875
PAGE VIEWS: 80,484

KITCARMAG.COM

UNIQUE VISITORS: 46,013
PAGE VIEWS: 169,385

Digital: Nielsen Online SiteCensus, YTD Monthly Average, December 2010.]
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Ad Sizes: 160x600, 300x250, 728x90
Max File Size: 40kb
File Types: JPG, GIF, Flash, HTML
Max Loops: 3 loops (15 seconds per loop)
Flash Versions Accepted: 8 or below
Notes for Flash Creatives:
For click tracking and redirect purposes, we will need the following “get
URL code” embedded within the FLA file as well as the exported SWF.
Back-up GIFs should be supplied with SFW files and be under 40kb in
file size.
Click Tag for Flash (Case Sensitive)
on (release) {
getURL (_levelO.clickTag,”_blank”);
}

We accept all DART-supported
forms of rich media including:
Eyeblaster, Unicast, PointRoll,
Eyewonder, Klipmart, Flash,

Shockwave, HTML, Javascript

160x600

300x250

728x90

*|AB = Interactive Advertising Bureau

Close Method: Click or Roll off

Pinning: We allow pinning, there must be a prominent “close” button
Initial File Size: 40kb

Maximum File Size Expanded State: 100kb

Close Button: Required

Initial Animation: 15 Seconds

Max Loops: 3 loops (15 seconds/loop)

Video: Non-user initiated

Audio: User Initiated

Max Video/Audio Length: 30 seconds

Audio/Video Buttons Required: Play, Stop, Pause, Mute, Restart

Expandable Size Max (Click to Expand):

Initial Size Expanded Size Direction of Expansion
160x600 320x600 Left

300x250 450x250 Left or Right

728x90 728x180 Downward
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