


 

· 2012 is 20th  anniversary  

· 3ÐÅÃÉÁÌ Ȱ#ÈÁÍÐÉÏÎȭÓ #ÕÐȱ ÆÏÒÍÁÔ ɀ 
All previous winners invited back to 
defend title, plus one reader voted 
in 

· Generates massive amounts of 
unique and highly engaging content 
for our print, web, DVD, and TV 
brands 

· Multi stage competition:  

 
· Hill climb  
· Obstacle course 
· Mud pit  
· Frame twister 
· Mini Rubicon  
· Tow Test 
· Tank Trap 



#ÁÔÅÇÏÒÙ ÅØÃÌÕÓÉÖÅ Ȱ/ÆÆÉÃÉÁÌ 
0ÒÏÄÕÃÔȱ ΗΫγȟαίΪȡ 

 

1. Rights to use event logo and 
ȰÏÆÆÉÃÉÁÌ ÐÒÏÄÕÃÔ ÏÆ &ÏÕÒ 7ÈÅÅÌÅÒ 
ÍÁÇÁÚÉÎÅȭÓ 4ÏÐ 4ÒÕÃË #ÈÁÌÌÅÎÇÅȱ 

2. Decals on vehicles, if approved by 
owner 

3. Banners placed at each course 

4. Logo placed at beginning and end 
in all event print coverage  

5. Logo placed on official T-shirts 
and worn by all attendees 

6. Logo placed on DVD, cover, on-
screen menu, and ads 

7. Logo with link placed on all event 
web pages 

8. Sponsor segment video on web 
page and DVD 

9. TV:  multi episode coverage on The 
Outdoor Channel 

10. Competitor contact information 
shared prior to event for product 
integration  

11. Sponsor exclusive product prizes 

12. Category exclusivity 

13. 4.9 Million media impressions 

 

 

 



Print coverage: 

· April issue: 50 trucks + ballot (20 pages) 

· November issue:  Finalists featured (20 pages) 

· December issue:  Event Coverage (20 pages) 

· January issue:  16 page event calendar bound-
in 

· Covers:  3 from event during year 

· DVD ad:  Full page 12x frequency 

 

· Total pages:  111 



Web Coverage 
Daily updates, photos and video clips, full story post event  


