





super 2009 GENERAL RATES

GENERAL BLACK & WHITE

SIZE Ix 3x 6x Ox 12x
1Page $5,605 $5,305 $5,060 $4,805 $4,565
2/3 Page $4,210 $4,000 $3,795 $3,605 $3,425
1/2 Page $3,610 $3,430 $3,260 $3,095 $2,945
1/3 Page $2,650 $2,575 $2,450 $2,325 $2,210
GENERAL TWO COLOR

SIZE Ix 3x 6x 9x 12x
1Page $6,780 $6,435 $6,115 $5,810 $5,520
2/3 Page $5,285 $5,020 $4,770 $4,530 $4,305
1/2 Page $4,520 $4,290 $4,075 $3,870 $3,675
1/3 Page $3,385 $3,220 $3,055 $2,900 $2,760

GENERAL FOUR COLOR General Policies: Acceptance of all advertising is subject to
Publisher’s approval and agreement by the Advertiser to
SIZE Ix 3x 6x 9 12x indemnify and protect Publisher from loss or expense on
claims and suits based upon contents of advertisements.
1Page $8,785 $8,350 $7,930 $7,535 $7155 This includes, but is not limited to libel, plagiarism, copyright
infringement and unauthorized use of person’s name or
2/3 Page $7,375 $7,000 $6,655 $6,325 $6,010 photograph.
The Advertiser indemnifies and holds harmless the Publisher
1/2 Page $6’055 $5’755 $5’46O $5']85 $4’930 for any and all losses (including but not limited to reasonable

attorney’s fees) resulting from the Publisher exercising
1/3 Page $5;|25 $41865 $41625 $41395 $4r]7o its right to not publish submissions from the Advertiser.
Publisher shall not be liable for any costs or damages if for
any reason an advertisement is not published.

The Publisher reserves the right to modify (at the

GENERAL COVERS Advertiser’s expense) any advertisement, with the
Advertiser’s approval (without the Advertiser’s approval if

SIZE Ix 3x B6x Ox 12x the ad materials are received after the posted and/or printed
“Ad Materials Due” date), in such cases where the Publisher

Cover 2 $10,105 $9,600 $9,120 $8,660 $8,230 finds the copy, artwork or any other creative element to be
(but not limited to) libelous, misleading, obscene, offensive or

Govers, $9,665 $9,180 $8,720 $8,280 $7,875 otherwise objectionable.
The Publisher reserves the right to place the word

Cover & $11,105 $10,550 $10,020 $9,515 $9,040 “advertisement”on copy that, in the Publisher’s opinion,
resembles editorial matter.

Rates subject to change upon notice from the publisher. Publisher will not be bound by conditions printed on or

appearing on order blanks or copy instructions that conflict
with provisions of this rate card.

Any communications regarding any dispute and/or payments
relative to any Invoice or Account which is the subject of any
dispute must be sent to: Larry Wilson, 6405 Flank Drive,
Harrisburg, PA 17112

Rate Policy: Advertisers will be short-rated or credited if,
within their contract period, they use an amount of space or
number of insertions that earn a rate different from the rate
at which they have been billed.
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VERSION1

Issue Ad Close/ On Sale

Materials Due
January 10/27/08 12/30/08
February 11/20/07 01/27/09
March 12/19/08 02/24/09
April 01/22/09 03/24/09
May 02/27/09 04/28/09 =
June 03/27/09 05/26/09 FORYOUR & R
UCK!
July 04/23/09 06/23/09
600 A 1000
August 05/21/09 07/21/09 MICLERS
September 06/25/09 08/25/09 '
October 07/30/09 09/29/09
November 08/27/09 10/27/09
December 09/25/09 1/24/09 “FUEL SYSTEM
- BRAKE UPGRADES
January 10 10/27/09 12/29/09 -GEARING
February ‘10 1/23/09 0126/10 AT

0989130357 Iy

Publisher
Marty Estes
(323) 782-2489

Marty.Estes@sorc.com

For current ad specifications, please see:
http://ads.sourceinterlinkmedia.com/images/magspecs/sbkp.html
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Seato

READER SURVEY

COMPUTER USAGE

Purchased Motorcycle Equipment,
Apparel, or Parts Online
in Last 12 Months: 71%

Spent over $100
on Motorcycle-related Online
Purchases in Last 12 Months: 85%

Spent over $250
on Motorcycle-related Online
Purchases in Last 12 Months: 72%

Visit www.superstreetbike.com
Twice or More a Month: 74%

READERSHIP INFORMATION

Actions Taken as a Result of Reading
Advertisements in the Magazine.
Visited an Advertiser/Manufacturer’s
Website: 73%

Purchased Product or Service from
the Advertiser/Manufacturer: 32%

Visited a Store to Make Purchase
from Advertiser/Manufacturer: 28%
Requested Information from the
Advertiser/Manufacturer: 22%
Recommended a Purchase

to Another Person: 35%

None of the Above: 11%

MOTORCYCLING INFORMATION

Own a Motorcycle: S0%

Number of MOTORCYCLES Owned.
One: 66%

Two: 24%

Three: 5.%

Four: 1%

Five or More: 3%

Average Number
of MOTORCYCLES Owned: 1.5

What Type of Riding Do You Do?

Drag Racing: 10%

Road Racing on a Closed Track: 13%
Street Riding / Commuting: 96.0%
Stunting: 30%

When Do You Plan to Purchase
Your Next Motorcycle?

In the Next 6 Months: 14%

In 6 - 12 Months: 21%

In 12 - 24 Months: 29%

In 25 - 36 Months: 129%

No Plans to Purchase One: 24%

What is the Most Important Factor
When Determining Which
Motorcycle to Purchase?

Ability to Customize: 28%
Horse Power: 23%

Particular Brand: 27%

Price: 40%

Racing Performance: 40%

PERFORMANCE PURCHASES

Aftermarket Products Used/Installed
on Your Motorcycle in the Last 12 Months.
Lights/Turn Signals: 55%

Tires: 52%

Exhaust: 49%

Windscreen: 38%

Frame Sliders: 37%
Chain/Sprocket: 34%

Bodywork: 34%

Brakes: 30%

Levers: 21%

Suspension: 15%

Wheels: 14%

Handlebars: 11%

Spent Over $250 on Aftermarket
Additions and Installations for Your
Motorcycle in the Past 12 Months: 74%

Spent Over $500 on Aftermarket
Additions and Installations

for Your Motorcycle in the

Past 12 Months: 52%

MOTORCYCLING APPAREL

Which of the Following Apparel Products
Have You Purchased in the Last 12 Months?
Helmet:73%

Riding Jacket: 61%

Gloves: 60%

Riding Boots: 25%

Riding Glasses: 17%

Riding Pants: 15%

Spent Over $250 on Apparel
Products in the Past 12 Months: 77%
Spent Over $500 on Apparel
Products in the Past 12 Months: 46%

(2005 Web Survey)
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