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2009 General Rates

GENERAL BLACK & WHITE

SIZE 1x 3x 6x 9x 12x

1 Page $12,695 $12,060 $11,550 $10,915 $10,410

2/3 Page $9,520 $9,045 $8,665 $8,185 $7,805

1/2 Page $8,505 $8,080 $7,740 $7,315 $6,970

1/3 Page $6,350 $6,030 $5,775 $5,455 $5,205

1/4 Page $4,570 $4,340 $4,155 $3,930 $3,750

1/6 Page $3,425 $3,260 $3,115 $2,950 $2,810

1/12 Page $2,155 $2,045 $1,970 $1,855 $1,770

GENERAL TWO COLOR

SIZE 1x 3x 6x 9x 12x

1 Page $15,055 $14,295 $13,695 $12,950 $12,345

2/3 Page $11,290 $10,725 $10,270 $9,710 $9,255

1/2 Page $10,085 $9,580 $9,180 $8,670 $8,270

1/3 Page $7,530 $7,150 $6,850 $6,470 $6,165

1/4 Page $5,420 $5,150 $4,930 $4,655 $4,445

GENERAL FOUR COLOR

SIZE 1x 3x 6x 9x 12x

1 Page $18,135 $17,230 $16,505 $15,595 $14,870

2/3 Page $13,960 $13,265 $12,705 $12,010 $11,455

1/2 Page $12,150 $11,540 $11,055 $10,450 $9,960

1/3 Page $9,610 $9,130 $8,745 $8,265 $7,885

1/4 Page $6,530 $6,205 $5,935 $5,615 $5,350

GENERAL COVERS

SIZE 1x 3x 6x 9x 12x

Cover 2 $20,860 $19,815 $18,980 $17,935 $17,105

Cover 3 $19,945 $18,950 $18,155 $17,150 $16,360

Cover 4 $22,675 $21,535 $20,640 $19,500 $18,600

Rates subject to change upon notice from the publisher.

General Policies: Acceptance of all advertising is subject to 
Publisher’s approval and agreement by the Advertiser to 
indemnify and protect Publisher from loss or expense on 
claims and suits based upon contents of advertisements. 
This includes, but is not limited to libel, plagiarism, copyright 
infringement and unauthorized use of person’s name or 
photograph.

The Advertiser indemnifies and holds harmless the Publisher 
for any and all losses (including but not limited to reasonable 
attorney’s fees) resulting from the Publisher exercising 
its right to not publish submissions from the Advertiser. 
Publisher shall not be liable for any costs or damages if for 
any reason an advertisement is not published.

The Publisher reserves the right to modify (at the 
Advertiser’s expense) any advertisement, with the 
Advertiser’s approval (without the Advertiser’s approval if 
the ad materials are received after the posted and/or printed 
“Ad Materials Due” date), in such cases where the Publisher 
finds the copy, artwork or any other creative element to be 
(but not limited to) libelous, misleading, obscene, offensive or 
otherwise objectionable.

The Publisher reserves the right to place the word 
“advertisement”on copy that, in the Publisher’s opinion, 
resembles editorial matter.

Publisher will not be bound by conditions printed on or 
appearing on order blanks or copy instructions that conflict 
with provisions of this rate card.

Any communications regarding any dispute and/or payments 
relative to any Invoice or Account which is the subject of any 
dispute must be sent to: Larry Wilson, 6405 Flank Drive, 
Harrisburg, PA 17112

Rate Policy: Advertisers will be short-rated or credited if, 
within their contract period, they use an amount of space or 
number of insertions that earn a rate different from the rate 
at which they have been billed.
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 Publisher
Ed Zinke

(714) 939-2626
Ed.Zinke@sorc.com

For current ad specifications, please see:
http://ads.sourceinterlinkmedia.com/images/magspecs/chhp.html

PRODUCTION SCHEDULE/ 
CONTACT INFORMATION

VERSION 1

Issue Ad Close/
Materials Due

On Sale

January 09/17/08 11/11/08

February 10/14/08 12/09/08

March 11/12/08 01/13/09

April 12/11/08 02/10/09

May 01/13/09 03/10/09

June 02/11/09 04/07/09

July 03/19/09 05/12/09

August 04/16/09 06/09/09

September 05/13/09 07/07/09

October 06/17/09 08/11/09

November 07/16/09 09/08/09

December 08/12/09 10/06/09

January ‘10 09/10/09 11/03/09

February ‘10 10/14/09 12/08/09

March ‘10 11/17/09 01/12/10

http://ads.sourceinterlinkmedia.com/images/magspecs/chhp.html
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  READER INTERACTION  
Average # of Hours Spent Reading 

Each Issue: 2.6 hours
Average # of Repairs Made Using 

CHP How-to Articles: 3.1
Any Performance Activity or Show 

Involvement: 84.8%
Have Purchased Products from Mail 

Order: 75.6%

Average Number of Times Made  
a Purchase from a CHP Advertiser  

in the Past 12 Months: 4.2 times

Satisified With Service or Products 
Received From CHP Advertisers: 98.5%

Whether CHP Article was 
Responsible for Decision to Order 

From CHP Advertiser: 64.2%
(Source: 2001 Reader Survey)

  TOOL OWNERSHIP  
Purchased Any Tools in  

the Past 12 months: 86.6%
Purchased Hand Tools: 81.3%

Purchased Shop Equipment: 49.9%

Average Amount Spent on Tools  
in the Past 12 Months: $485

(Source: 2001 Reader Survey)

  CHEVY OWNERSHIP  
Currently Own a Chevy: 98.7%

Average Number of Chevy Vehicles: 3
Own Camaro: 38.2%
Own Chevelle: 20.9%

Own Bel Air / Impala: 10.7%
Own Monte Carlo: 13.5%

Own Nova: 14.5%
Own Corvette: 11.8%

Own Malibu: 2.8%
Own Caprice: 3%

Own Cavalier: 0.9%
Own Lumina: 0.9%

Use Hobby/Performance/Restored 
Chevy as Primary Source  
of Transportation: 25.1%

Make of Vehicle Used 
as Primary Transportation.

Chevy: 50.3%
GM: 18.4%
Ford: 14%

Chrysler: 7.9%

Currently Own any Truck: 64%
Chevy Truck: 73.7%

Ford Truck: 16.7%
GM Truck: 16.1%

Dodge Truck: 9.2%
(Source: 2001 Reader Survey)

  CHEVY MODIFICATIONS  
Plan on Keeping Chevy like 

 Factory Stock: 17.5%
Plan on Making Modifications 

Externally or Internally to Chevy: 82.5%
(Source: 2001 Reader Survey)

  SELF MAINTENANCE  
Types of Work Personally  

Performed in the Past 12 Months. 
Personally Performed any Work: 98.6%
General Maintenance (Oil or Filters): 94.1%

Accessory Installation: 83.1%
Exhaust/Carburetion Work: 77.9%
Chassis/Suspension Work: 65.7%

Street or Race Performance Parts: 57.1%
Internal Engine Modifications: 53.9%

Transmission or Rearend Gearing: 52.4%
Engine Restoration: 47.9%

Interior Restoration: 46.2%
Exterior Restoration: 45.7%

Stereo Installation: 43.8%
Have a Home Workshop where 

Automotive Repairs Can Be 
Performed: 84%

(Source: 2001 Reader Survey)

  TIRE PURCHASES  
Plan to Purchase Replacement  

Tires in the Next 12 months: 70%
Radial: 85.6%

(Source: 2001 Reader Survey)

  WHEEL PURCHASES  
Plan to Purchase New Aftermarket 

Wheels in the Next 12 months: 42%
ONE PIECE WHEELS: 46%

Billet (one piece) Wheels: 25.5%
Racing Wheels: 22.1%

Cast (one piece) Wheels: 21.2%
Modular: 5.5%

(Source: 2001 Reader Survey)

Reader survey
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  VEHICLE MAINTENANCE  
Types of Planning to Have Work Done in the Next

	 Had Done	 12 Months
Any Work Done:	 100%	 100%
Engine Modification using Aftermarket Components:	 63.6%	 45.2%
Driveline Modifications:	 49.4%	 38.6%
Chassis/ Suspension/Brakes Restoration:	 48.8%	 41.8%
Major Modifications (Engine Swap or Drivetrain Swap):	 42.9%	 33.4%
Body Paint/Trim Restoration:	 41.6%	 58.1%
Chassis Modification:	 41.4%	 33.2%
Engine Restoration:	 36.7%	 24.7%
Interior Restoration:	 32.6%	 40.8%
Electrical Restoration:	 27.8%	 27.9%
Styling Changes:	 16.5%	 15%

(Source: 2001 Reader Survey)


