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READER SURVEY

WORLD’S LEADING TRUCK PUBLICATION

f \
COMPUTER USAGE VEHICLE OWNERSHIP SELF MAINTENANCE
Own a Home Computer: 82.8% Number of Non-enthusiast Readers Who Perform Repairs,
Access the Internet in Vehicles Owned. Madifications, or Building.
Past 12 Months: 85.9%  Average number of CARS owned: 0.9 Do Everything Yourself: 271%
Made Purchases Over  Average number of TRUCKS owned: 1.4 Do Most Yourself: 37.2%
the Internet: 61.5%  Average number of SUVs owned: 0.5 Do Some Yourself: 27.1%
“Often” or “Sometimes” Average Number of VEHICLES Do Only Maintenance: 7.7%
visit www.TruckinWeb.com:75.5% Owned: 2.7
TRUCK INFORMATION
READERSHIP INFORMATION il AUTOMOTIVE ELECTRONICS Sizeof ickups Owned.
Have Read Magazine for Purchased in the Past 12 Months. Full-sized Pickup: 73.2%
3 or more years: 58.6% Speaker Upgrade: 74.2% Compact Pickup: 26.8%
Read All of the Last 4 Issues: 76.7% AM/FM/CD: 61.6% Purchased NEW.
Spend an hour or more Amplifier/Crossover: 53.2% Full-sized Pickup: 63.8%
reading an Issue: 81.6% Anti-theft Device: 30% Compact Pickup: 22%
Read ALL of each Issue: 84.8% DVD Player: 25.8% SUV: 32.3%
Save entire issue Radar Detector: 23.2% Purchased USED.
after reading: 85.3% CB Radio: 12.1% Full-sized Pickup: 59.5%
Readers have done the following as a AM/FM/Tape: 10% Compact Pickup: 37.2%
result of reading advertisements Satellite Radio: 8.4% SUV: 22.3%
in the magazine. GPS / Navigation: 3.2%
Purchased the product Plan to Purchase in the Next 12 Months.
or service: 68.6% Full-sized Pickup: 53.8%
Recommended the purchase VEHICLE MAINTENANCE Compact Pickup: 27.5%
to another: 47.6% Maintenance ltems Personally SUV: 31.3%
Requested additional Performed by Readers.
information: 36.2% Wash/Wax: 95.7% Types of PICKUP TRUCKS Owned.
Filed the ad for Filter Change (Qil, Air, Fuel): 81.6% 2-Wheel Drive: 78.8%
future reference: 25.2% Qil Change: 79.2% 4- Wheel Drive: 32.1%
Perserve Vinyl/Rubber: 69.6% Regular Cab: 48.7%
Others have sought readers Coolant Change: 61.4% Extended Cab: 44.6%
advice in the following areas. Tune-up: 59.4% Domestic/Import Trucks Owned.
Modifications: 73.5% Brakes: 56.5% Domestic: S1.4%
Purchase of a Product: 71.1% Spend $200 or more a year on Import: 7.6%
Repairs: 54% maintenance products: 60% Both: 4.3%
Purchase of a Vehicle: 46%
Purchase of a Service: 28.9% Amount Spent on TRUCKS in the Past
Average number of times Year (excluding the Purchase Price)
others sought reader’s expert Mean: $6,508
advice in the past year: 74 Median: $3,000
(Source: 2003 Reader Survey)
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WORLD’S LEADING TRUCK PUBLICATION

READER SURVEY

WHEEL PURCHASES

Type of Wheels Owned.

Factory Alloy: 35.9%
Aftermarket 1-Piece Alloy: 29.6%
Factory Steel: 20.7%
Aftermarket 2-Piece Alloy: 15.2%
Billet: 16.3%

Aftermarket 3-Piece Alloy: 4.9%

TIRE PURCHASES

Type of Tires Purchased

in Past 12 Months.
Performance: 53.1%
All-Season: 36.7%
Mud/Snow: 23.0%
Oversized: 19.9%

Stock: 13.8%

Other: 5.1%

Average Number of

Tires Purchased a Year: 3.1

Readers Who Use Their Truck/SUV
to Tow are Towing the Following.
Other: 52.1%

ATV: 34.7%

Boat: 24.0%

Dirt Bike: 19.8%

Personal Watercraft: 16.5%
Off-Road Vehicle:10.7%

AFTERMARKET PURCHASES

Aftermarket Purchases Made in Past 12 Months.

Auxiliary Lighting: 33.6%
Air Cleaner: 51.2%

Air Intake: 35.1%

Bed Liner: 22.7%

Billet Grille: 24.6%
Camper Shell: 2.8%
Carburetor: 11.8%
Camshaft: 9.5%

Carpet / Floor Mat: 39.3%
Clutch / Flywheel: 6.2%
Dash Trim: 14.2%

Driving Lights: 35.1%
Electric Winch: 4.3%
Engine Rebuild: 14.2%
Engine Swap: 9.5%

Exhaust Systems: 55.9%
Face Gauge: 14.7%

Front or Rear Gears: 8.5%
Gauges: 17.5%

Ground Effects: 11.8%
Grille Guard, Pushbar: 7.6%
Headers: 25.6%
Headlights: 57.4%
Ignition System: 17.5%
Lifting Kit: 8.1%

Locking Differential: 3.8%
Lowering Kit: 32.7%
Paint or Graphics: 30.8%
Roll Pan: 24.6%

Roll Bar/Cage: 3.3%

Roof Rack: 2.4%

Ring & Pinion Gears: 4.7%
Running Boards:10.4%
Shocks: 37.0%

Steering Wheel: 17.5%
Suspension Kit: 23.2%
Taillights: 37.0%

Tire Carrier: 2.4%
Tonneau Cover: 27.5%
Towing Accessories: 16.1%
Trailer: 5.7%
Transmission: 15.6%
Valvetrain: 4.7%

(Source: 2003 Reader Survey)
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