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Field Served: For the enlightened automotive enthusiast who values the qualitative experi-
ence of driving and recognizes how all types of vehicles enhance their active lifestyle. Its edi-
torial focus ranges from cars as machines to cars as culture, from road tests to road trips,
from new vehicle reviews to vintage car collecting, from autosports to the auto business.

Published by Source Interlink Media

Frequency: 12 times/year ABC Member # 04-0105-3
1. TOTAL AVERAGE PAID & VERIFIED CIRCULATION
Average
for the
Statement Above % Above
Period % Rate Base (Below) (Below)
Paid & Verified Circulation: (See Par. 6)
Subscriptions:
Paid
Print 482,536 86.1
Digital (Replica) 4,959 0.9
Total Paid Subscriptions 487,495 87.0
Verified
Print 45,629 8.1
Total Verified Subscriptions 45,629 8.1
Total Paid & Verified Subscriptions 533,124 95.1
Single Copy Sales
Print 27,392 4.9
Digital (Replica) 25 0.0
Total Single Copy Sales 27,417 4.9
Total Paid & Verified Circulation 560,541 100.0 550,000 10,541 1.9

2. PRICES

Average Single Copy
Subscription

Average Subscription Price Annualized

(12 issue frequency)

Average Subscription Price per Copy

(1) For the Statement period

Suggested Average Price (2)
Retail Prices (1) Net Gross (Optional)
$4.99
$19.94
$11.64
$0.97

(2) Represents subscriptions for the 12 months ended December 31, 2010

48 W. Seegers Road ¢ Arlington Heights, IL 60005-3913 ¢ T: 224.366.6939 * F: 224.366.6949 * www.accessabc.com
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PAID & VERIFIED CIRCULATION BY ISSUE OF PRINT AND DIGITAL REPLICA

Paid Subscriptions

Total

Digital Paid
Issue Print (Replica)  Subscriptions
Jan. 479,712 4,321 484,033
Feb. 486,035 4,593 490,628
Mar. 481,644 4,713 486,357
Apr. 478,881 5,057 483,938
May 484,633 5,590 490,223
June 484,313 5,479 489,792

Verified Subscriptions

Print
45,731
45,719
45,595
45,586
45,579
45,566

Total
Total Paid &
Verified Verified
Subscriptions  Subscriptions

45,731 529,764
45,719 536,347
45,505 531,952
45,586 529,524
45,579 535,802
45,566 535,358

Single Copy Sales

Print
23,215
22,325
26,235
27,365
26,993
38,221

Digital
(Replica)

31
26
17
22
39
16

Total
Paid &
Total Verified
Single Copy  Circulation
Sales Print

23,246 548,658
22,351 554,079
26,252 553,474
27,387 551,832
27,032 557,205
38,237 568,100

Total
Paid &
Verified

Circulation
Digital
(Replica)
4,352
4,619
4,730
5,079
5,629
5,495

Total
Paid &
Verified

Circulation

553,010
558,698
558,204
556,911
562,834
573,595

AVERAGE CIRCULATION BY REGIONAL, METRO & DEMOGRAPHIC EDITIONS

None
TREND ANALYSIS
2006 % 2007 % 2008 % 2009 % 2010 %

Subscriptions:

Paid 402,047 72.0 392,426 69.3 375758 67.3 480,234 84.3 485,150 85.8

Verified 99,423 17.8 120,693 21.3 131,265 235 46,148 81 46,129 8.2
Total Paid & Verified Subscriptions 501,470 89.8 513,119 90.6 507,023 90.8 526,382 92.4 531,279 94.0
Single Copy Sales 57,213 102 53241 94 51258 9.2 43163 7.6 34,042 6.0
Total Paid & Verified Circulation 558,683 100.0 566,360 100.0 558,281 100.0 569,545 100.0 565,321 100.0
Year Over Year Percent of Change 0.8 1.4 -14 2.0 -0.7
Avg. Annualized Subscription Price $13.15 $12.29 $10.73 $10.75 $11.76
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6. SUPPLEMENTAL ANALYSIS OF AVERAGE PAID & VERIFIED CIRCULATION
The following averages, as reported below, are included in Par. 1 and annotated here per applicable rules. See Par. 9 for full explanation.
Digital
Print (Replica)
Average for  Average for % of
Period Period Total Circulation
PAID SUBSCRIPTIONS
Individual Subscriptions* 445,160 4,959 450,119 80.3
Combination Subscriptions* 19,543 19,543 35
Award Point* 5,601 5,601 1.0
Partnership:
Deductible* 192 192 0.0
Sponsored Sales 12,040 12,040 2.2
TOTAL PAID SUBSCRIPTIONS 482,536 4,959 487,495 87.0
VERIFIED SUBSCRIPTIONS
Public Place (See Par. 6A) 45,629 45,629 8.1
TOTAL VERIFIED SUBSCRIPTIONS 45,629 45,629 8.1
TOTAL PAID & VERIFIED SUBSCRIPTIONS 528,165 4,959 533,124 95.1
SINGLE COPY SALES
Single Issue Sales 27,392 25 27,417 4.9
TOTAL SINGLE COPY SALES 27,392 25 27,417 4.9
TOTAL PAID & VERIFIED CIRCULATION 555,557 4,984 560,541 100.0
“Included in Average Price calculation
6A. ADDITIONAL ANALYSIS OF VERIFIED PUBLIC PLACE
The following represents the average public place copies made available during the statement period to the following public areas:
Doctor/Health Total
Automotive Care  Personal Care Public Place
Verified Subscription: Outlets Providers Salons Other Copies
Public Place 37,182 8,414 5 28 45,629
6B. ADDITIONAL ANALYSIS OF VERIFIED INDIVIDUAL USE

The following represents the average individual use copies made available during the statement period to the following individuals:

None
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7. GEOGRAPHIC DATA for the March 2011 issue

Total paid & verified circulation of this issue was 0.4% less than the total average paid & verified circulation.

PAID SUBSCRIPTIONS VERIFIED SUBSCRIPTIONS SINGLE COPY SALES
Total
Total Total Paid &
Total Paid & Paid & Verified Total
Total Verified Verified Total Verified Circulation Paid &
Digital Paid Subscrip-  Subscrip- Digital ~ Single Copy Circulation Digital Verified

State Print (Replica) Subscriptions  Print tions tions Print (Replica) Sales Print (Replica)  Circulation
Alabama 6,758 19 6,777 774 774 7,551 170 170 7,702 19 7,721
Arizona 9,592 73 9,665 766 766 10,431 423 423 10,781 73 10,854
Arkansas 4,103 18 4,121 528 528 4,649 62 1 63 4,693 19 4712
California 58,238 7 58,955 5,053 5,053 64,008 2,059 1 2,060 65,350 718 66,068
Colorado 8,542 90 8,632 893 893 9,525 610 610 10,045 90 10,135
Connecticut 7,721 65 7,786 565 565 8,351 310 310 8,596 65 8,661
Delaware 1,626 13 1,639 118 118 1,757 25 25 1,769 13 1,782
District of Columbia 983 12 995 10 10 1,005 126 126 1,119 12 1,131
Florida 31,328 284 31,612 2,768 2,768 34,380 2,843 2 2,845 36,939 286 37,225
Georgia 12,884 88 12,972 1,868 1,868 14,840 1,251 1,251 16,003 88 16,091
Idaho 1,787 5 1,792 206 206 1,998 24 24 2,017 5 2,022
lllinois 20,040 157 20,197 1,901 1,901 22,098 836 836 22,777 157 22,934
Indiana 9,758 31 9,789 1,018 1,018 10,807 138 138 10,914 31 10,945
lowa 5,221 12 5,233 602 602 5,835 63 63 5,886 12 5,898
Kansas 4,528 15 4,543 498 498 5,041 144 144 5,170 15 5,185
Kentucky 5,677 21 5,698 579 579 6,277 168 168 6,424 21 6,445
Louisiana 5122 20 5,142 671 671 5,813 278 1 279 6,071 21 6,092
Maine 1,986 6 1,992 168 168 2,160 78 78 2,232 6 2,238
Maryland 9,839 59 9,898 688 688 10,586 217 217 10,744 59 10,803
Massachusetts 11,184 81 11,265 909 909 12,174 694 694 12,787 81 12,868
Michigan 16,292 85 16,377 1,327 1,327 17,704 492 492 18,11 85 18,196
Minnesota 8,928 43 8,971 929 929 9,900 178 1 179 10,035 44 10,079
Mississippi 3,106 7 3,113 505 505 3,618 77 77 3,688 7 3,695
Missouri 8,799 48 8,847 1,507 1,507 10,354 326 326 10,632 48 10,680
Montana 1,449 1 1,450 235 235 1,685 55 55 1,739 1 1,740
Nebraska 2,856 9 2,865 298 298 3,163 108 108 3,262 9 3,271
Nevada 3,941 42 3,983 246 246 4,229 277 277 4,464 42 4,506
New Hampshire 2,567 22 2,589 212 212 2,801 123 123 2,902 22 2,924
New Jersey 15,089 143 15,232 1,299 1,299 16,531 1,133 1,133 17,521 143 17,664
New Mexico 2,758 17 2,775 304 304 3,079 130 130 3,192 17 3,209
New York 29,726 257 29,983 1,803 1,803 31,786 2,145 2 2,147 33,674 259 33,933
North Carolina 14,408 80 14,488 1,639 1,639 16,127 365 365 16,412 80 16,492
North Dakota 1,142 3 1,145 132 132 1,277 20 20 1,294 3 1,297
Ohio 19,5632 86 19,618 1,760 1,760 21,378 382 382 21,674 86 21,760
Oklahoma 4,967 31 4,998 590 590 5,588 120 1 121 5,677 32 5,709
Oregon 5,459 54 5,513 495 495 6,008 187 187 6,141 54 6,195
Pennsylvania 23,167 106 23,273 2,018 2,018 25,291 981 981 26,166 106 26,272
Rhode Island 1,659 10 1,669 99 99 1,768 81 81 1,839 10 1,849
South Carolina 6,590 29 6,619 714 714 7,333 98 98 7,402 29 7,431
South Dakota 1,366 8 1,374 148 148 1,522 23 23 1,537 8 1,545
Tennessee 9,282 39 9,321 939 939 10,260 619 619 10,840 39 10,879
Texas 29,118 292 29,410 4,006 4,006 33,416 1,844 1,844 34,968 292 35,260
Utah 3,509 22 3,531 404 404 3,935 414 414 4,327 22 4,349
Vermont 1,106 9 1,115 93 93 1,208 54 54 1,253 9 1,262
Virginia 12,990 17 13,107 1,185 1,185 14,292 621 621 14,796 17 14,913
Washington 11,065 106 1,171 897 897 12,068 801 1 802 12,763 107 12,870
West Virginia 2,802 7 2,809 290 290 3,099 51 51 3,143 7 3,150
Wisconsin 9,311 31 9,342 812 812 10,154 151 151 10,274 31 10,305
Wyoming 829 829 126 126 955 23 23 978 978
TOTAL 48 CONTERMINOUS STATES 470,730 3,490 474,220 45,595 45595 519,815 22,398 10 22,408 538,723 3,500 542,223
Alaska 960 5 965 965 75 75 1,035 5 1,040
Hawaii 1,964 20 1,984 1,984 100 100 2,064 20 2,084
TOTAL ALASKA & HAWAII 2,924 25 2,949 2,949 175 175 3,099 25 3,124
U.S. Unclassified
TOTAL UNITED STATES 473,654 3,515 477,169 45,595 45,595 522,764 22,573 10 22,583 541,822 3,525 545,347
Poss. & Other Areas 1,509 77 2,280 2,280 15 5 20 1,524 776 2,300
U.S. & POSS., etc. 475,163 4,286 479,449 45,595 45595 525,044 22,588 15 22,603 543,346 4,301 547,647
Canada 5,520 427 5,947 5,947 2,878 2 2,880 8,398 429 8,827
International 489 489 489 720 720 1,209 1,209
Other Unclassified
Military or Civilian Personnel Overseas 472 472 472 49 49 521 521
GRAND TOTAL 481,644 4,713 486,357 45,595 45595 531,952 26,235 17 26,252 553,474 4,730 558,204
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ANALYSIS BY ABCD COUNTY SIZE for the March 2011 issue

January 2010 issue used in establishing Digital percentages.

Total
Total Paid & Verified
Paid & Verified Circulation Total Index

County % of Circulation Digital Paid & Verified % of Total (% of Circulation/
Size Households Print (Replica) Circulation Circulation % of Households)

A 40 229,692 1,449 231,141 42.6 107

B 30 168,553 1,071 169,624 31.3 104

C 15 74,009 581 74,590 13.8 92

D 15 66,469 399 66,868 12.3 82

County Size Group Definitions by the A.C. Nielsen Company- Data for the conterminous 48 states.

8. ANALYSIS OF TOTAL NEW AND RENEWAL PAID INDIVIDUAL SUBSCRIPTIONS

Total gross subscriptions (new and renewal) sold in the six month

A.DURATION %
(@) One to six months (110 6 ISSUES) .......ceverreirrcrieninns 291 0.1
(b) Seven to eleven months (7 to 11 issues).... 2,982 1.6
(c) Twelve months (12 issues) 117,455 61.5
(d) Thirteen to twenty-four months 27,482 14.4
(e) Twenty-five months and more ... 42,901 224

Total Subscriptions Sold in Period...........cocrireunenee 191,111 100.0
B.USE OF PREMIUMS

(@) Ordered without premium....

(b) Ordered with material reprinte
PUBICAHION ... vevei ettt None

(c) Ordered with other premiums, See Par. 9................. 22,524 11.8

Total Subscriptions Sold in Period..........cccoeerverrvnenee 191,111 100.0

168,587 88.2

period ended June 30, 2011

C.CHANNELS %
(a) Ordered by subscriber action via direct mail, direct
mail agents, inserts, online, renewals, catalogs, or
other outlets available to the subscribers.............
(b) Ordered by subscribers in response to unsolicited
telemarketing and door to door selling................. 251 0.1
(c) Ordered by subscribers in response to fund-raising
programs of schools, churches, and other similar

184,767 96.7

OFGANIZAtIONS. ...vveeercreree e 6,093 3.2
(d) Subscriptions as part of membership in an organiza-
tion .... None

Total Subscriptions Sold in Period.........c..cccvvervennenne 191,111 100.0

9. EXPLANATORY

(a) Suggested Retail Prices: Subscriptions: U.S., 2 yrs. $39.88. Canada, 1 yr. $31.94.
International, 1 yr. $43.94.

(b) Average non-analyzed non-paid circulation for the 6 month period:
copies per issue.

(c) Post expiration copies: None.

(d) DESCRIPTION OF DIGITAL (Replica) - The Digital Edition is an exact replica of
the print product in format and advertising content. The Digital Edition is available at
www.zinio.com.

(e) Combination Subscriptions: The average of 19,543 copies per issue, shown in Par.
6 and included in Par. 1, represents copies served from combination subscription pro-
grams during this statement period as follows:

10,414

17,608 subscriptions were served in combination during this statement period.

(g) Partnership Subscription Sales (Deductible): The average of 192 copies per issue,
shown in Par. 6 and included in Par. 1, represents copies sold in a partnership relation-
ship wherein this publication was bundled with the purchase of a product or service.
Purchasers were advised that $15.00 of the sales price was allocated for a 1 year sub-
scription to this publication and was deductible from the total purchase price.

(h) Sponsored Subscription Sales: The average of 12,040 copies per issue, shown in
Par. 6 and included in Par. 1, represents individually addressed copies purchased by
various business concems in quantities of 11 or more for delivery to private residences.

(i) Verified Public Place: The average of 45,629 copies per issue, shown in Par. 6 and
included in Par. 1, represents reception room subscriptions. 45,500 copies were mailed
by publisher to names and addresses selected from Consumer Marketing Solutions
database.

(j) Use of Premiums: A baseball cap, a travel bag, a tire gauge, a weather clock , a sun-

Subscriptions  Subscription Price of Suggested > . ) A Y
Combination Publication Served Term Combination ~ Retail Price during the period with paid subscriptions.
Motor Trend 16,676 12 issues $18.00 $37.94
Motor Trend 464 12 issues $15.00 $37.94
Motor Trend 224 12 issues $20.00 $37.94
Motor Trend 177 12 issues $10.00 $37.94
European Car 38 12 issues $11.97 $43.88
European Car 29 12 issues $18.00 $43.88

1,935 subscriptions were served in combination during this statement period.

Combination Publication

Motor Trend

Subscriptions  Subscription  Amount of Award  Value Used for
Served Term Points Redemption
1,935 12 issues 332 $0.03

(f) Award Point Subscription Sales: The average of 5,601 copies per issue, shown in
Par. 6 and included in Par. 1, represents copies purchased through the redemption of
award points valued at $5.00 per point.
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10. VARIANCE

Latest released Audit Report for 12 months ended December 31, 2010; Variation from Publisher’s Statements

Publisher’s Percentage
Audit Period Rate Base Audit Report Statements Difference of Difference
Ended (Paid & Verified) ~ (Paid & Verified) ~ (Paid & Verified)  (Paid & Verified)  (Paid & Verified)
12-31-10 550,000 568,152 565,319 2,833 0.5
12-31-09 550,000 569,544 569,544
12-31-08 550,000 556,511 558,281 -1,770 -0.3
12-31-07 550,000 564,300 566,359 -2,059 -0.4
12-31-06 550,000 564,220 558,683 5,537 1.0

We certify that to the best of our knowledge all data set forth in this Publisher’s Statement are true and report circulation in accordance with Audit Bureau
of Circulations’ Bylaws and Rules.

Parent Company: Source Interlink Companies
AUTOMOBILE MAGAZINE, published by Source Interlink Media ¢ 831 S. Douglas Street ¢ El Segundo, CA 90245

THOMAS SLATER ERIC SCHWAB Date Signed: July 28, 2011
VP, Consumer Marketing Publisher
P: 310.531.9900 » URL: www.automobilemag.com Established: 1986 ~ ABC Member since: 1988
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04-0105-3

Analyzed Issue Date

Analyzed Issue Text (for double month issue date)
Average Single Copy Price

Association Subscription Price

U.S. Subscription Price

Canadian Subscription Price

International Subscription Price

03/01/11
4.99
10.94

31.94
43.94



