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Elapsed Times is a look back at 
the glory days of drag racing 
starting in the ‘60s with the 
Chrysler Maximum Performance 
effort and continuing through the 
muscle-car era of 1964-72 when door 
slammers ruled dragstrips across the 
country. Elapsed Times immortalizes 
the early days of the funny car 
with original photography from 
the legendary Car Craft Magazine 
photography archives.

Elapsed Times also revisits 
the Car Craft All Stars awards, 
exploring the history of former 

winners with photography and personal anecdotes from a time when a 
group of enthusiasts could run a racing campaign using nothing more than 
ingenuity and spare parts. 

Old becomes new again with coverage of current nostalgia drag racing 
events, and rebuilt and born again floppers, funnies, and super stocks 
showcasing the quickly growing retro phenomenon.

Elapsed Times will also include:
• Cackle: A full-page color spread of nitro engines old and new

• �Where are they now? We’ll find the original cars and drivers and share 
their personal photos and memories in the pages of the magazine

• �Action Showcase: A moment in time captured with fire from the 
zoomies and wrinkles in the slicks

• �The History of… Vintage wheels, national races, and the birth of the 
speed parts industry

• �Vintage cars: Stardust, Revell, Snake and 
Mongoose, and many more favorites

• �Plus: Plenty of photos of the people and cars of 
the era, vintage advertisements, art, and clothing
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AD samples from the first issue

How to participate in 
Run any 2/3 or full page and get a reduced version 
of your company’s ad from the 60’s—90’s for FREE! 
Double your exposure and promote your company’s 
longtime involvement with the great sport of Drag Racing 
for one low price!

Run One Ad 
& Get A Second
from Back In The Day FREE!

for a limited time

They said: M&H Racemaster Racing Tires . . . 
Six Biting Ways to Harness the Ponies! When it 
comes to winning traction, M&H Racemaster’s 
stable of biting brutes have no equal! Exclusive 
M&H rubber compound, hi-speed stability, qual-
ity construction inside and out . . . these tires 
are all specifically designed, engineered, and 
built to give you top performance! Get brute 
traction-power to harness your brute horse-
power.

We say: This ad from October 1962 is a remind-
er that M&H made more than drag racing tires. 
In fact, its earliest efforts were directed solely 
at the open-wheel and stock-car scene. The 
drag slicks came several years later, when 
Marvin saw how lousy recapped drag slicks 
could be. Note here that four of the six tires on 
display—the Rambler dirt-track tire, the Cruiser 
modified and sportsman tire, the Midget short-
track tire, and the Sprint asphalt oval tire—are 
distinctly of the roundy-round variety. The 
Dragster (available in nine sizes) and the Super 
Stock (available in four sizes) are the ones that 
ring our bell. We love the use of the almost 
subliminal half-tone horse backdrop image to 
support the pony pun.

They said: M&H Racemaster scores sensational 
sweep at national drags! Talk about records! 
M&H Racemaster-equipped dragsters swept 
to victory in every class at the 1961 National 
Championship Drags! It was the greatest dis-
play of traction-in-action ever seen . . . proving 
once again “you can’t beat ’em—better buy 
’em”! Take a tip from the 1961 champions—Go 
with M&H Racemaster slicks!

We say: With its twin-GMC-supercharged 
Chevy small-blocks, the M&H slicks on this 
crazy AA/D dragster probably smoked for the 
entire quarter. Rail jobs like Eddie Hill’s Pontiac, 
Dode Martin’s “Two Thing, ” and the Howard’s 
Cam Special were powered by two super-
charged engines. Thanks to the NHRA’s 1957 
to 1963 ban on nitromethane, racers figured 
two supercharged gas burners could do the 
work of a single-blown nitro mill. Sometimes 
it worked, but just as often the extra-weight 
penalty of the second mill negated much of 
the performance gain. In the end, Sneaky Pete 
Robinson won the ’61 Nationals AA/D class by 
taking the opposite approach; his rail used a 
single-blown gas Chevy small-block—with a 
super lean race weight of 950 pounds—to run 
8.86 at 170.77 for Class Gold. Naturally,  
Pete’s digger rode on Racemaster Dragsters 
from M&H.

They said: Big Bite! New 11 inch slick! Higher 
speeds! Lower elapsed times—coming  
soon. . . as soon as you put this “massive 
mauler” to work on your wheels! Grips, digs, 
bites like a tiger on the loose! Fabulous new 
M&H P200 Rubber Additive! Get full details. 
Free catalog (enclose 10 cents for decal).

We say: This ad ran in mid-1962, a full two 
years before Pontiac marketing mavens 
adopted the GeeTo Tiger marketing theme. 
Tigers are wild, man! We dig the snarling tiger 
graphic and get a kick out of the way the let-
ters spelling the word slick are jumbled around 
to catch your eye and give a sense of action 
to the layout. Also, note the mention of the 
P200 rubber additive. With its close working 
relationship with Denman, M&H could alter the 
rubber formula to make the tread softer—or 
harder—as needed.
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They said: Unbeatable Bite! All-new, all nylon 
M&H Racemaster Dragster Slicks. M&H Tire 
Company, Racing Division, 433 Main Street, 
Watertown 72, Mass.

We say: Such humble beginnings. Bereft of 
the exciting images that would come later, 
M&H ran these tiny ⁄  page fractional ads in 
the back pages of popular enthusiast publica-
tions in the late ’50s. This one is from July 
1960. Though M&H got started recapping 
regular tires for daily-driven passenger cars, 
the Rifchins were avid Midget and stock-car 
racers. Their early efforts at producing roundy-
round tires were based on recaps. But when 
the cars outpowered them (treads began 
separating), M&H hooked up with Denman 
Tire Co. and collaborated to build racing tires 
“from the bead out.” Later, M&H would acquire 
its own manufacturing facilities. Note the 
dozens of square indentations at the extreme 
tire perimeter—kind of like Mom’s homemade 
apple pie. They’re why folks refer to them as 
“pie-crust slicks.”

Above: They said: Traction In Action! Proved! 
World’s top slicks designed specifically for 
drag racing! M&H Dragster, available in six 
sizes—including the all-new M&H Dragster 
900/16! Black or white wall. M&H Racemaster 
Slicks makes ordinary slicks for modified 
and sportsman type stocks obsolete! M&H 
Racemaster Cruiser, available in five sizes—
including an extra-wide 900/15 for super-
modified stocks and sprint cars! Proved during 
years of competitive racing—greater safety 
and traction!

We say: By September 1960, M&H really 
stepped up its game with a series of costly, 
full-page, buff-book ads. It is not known if 
M&H hired an advertising agency to produce 
these ads, but the use of puns and wordplay 
combined with masterful art elements result-
ed in some of the most eye-catching ads of the 
day. This ad gives equal play to M&H’s line of 
drag slicks and stock-car tires.

They said: M&H Racemaster . . . standard 
equipment on the nation’s leading super 
stocks! Bite! Bite! Bite! M&H Racemaster pro-
vides all the bite you’ll ever need! Take your 
cue from the champions . . . put M&H’s special 
tread pattern, exclusive rubber compound, and 
consistent high speed performance to work on 
your wheels. . . and breeze home a winner. In 
any class, M&H Racemaster is the world’s best 
drag tire!

We say: By 1962, NHRA Stock and Super Stock 
door-slammers were just as popular as the 
gassers, altereds, and rails. Hoping to keep the 
“stock” in these classes, NHRA mandated the 
use of treaded tires with no more than 7 inch-
es of tread width. Still, the new wave of Chevy 
409s, Pontiac 421s, Ford 406s, and Mopar Max 
Wedges managed to hook well—especially in 
the automatic classes. This September 1962 ad 
pays tribute to the ’62 Dodge 413 Max Wedge, 
with no fewer than four photos of ’62 Dodge 
Max Wedge racers. Builders and collectors of 
⁄ -scale model cars will recognize the minia-
ture Racemaster 9.00-15 Super Stock rear tires 
included in JoHan’s classic ’64 Dodge kit.
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ISKENDERIAN CAMS
Ed Iskenderian is one of the earliest companies to 
use advertising and marketing to drive the sale of 
products in 1948. By the mid-’60s, Ed had become 
the Camfather and was producing a wide variety 
of the performance-enhancing products portrayed 
in ads. In our search, we found this unique 
approach (from 1975) to addressing multiple 
performance-market needs: “The right Cam . . . 
Just For You!”

SUMMIT RACING
Since the ’70s, Summit Racing Equipment has been helping 
racers get the parts they need at budget prices. By 1988, 
two full pages of advertised parts could be found in most 
every magazine issue in the market, offering a broad 
array of bumper-to-bumper performance-enhancement 
products. 

MORRISON 
PERFORMANCE
Driver Art Morrison gave up his steering wheel 
to leap into the manufacturing of performance 
parts to make cars go straighter and faster. This 
Morrison AM advertisement shows an array of 
race-suspension components along with seats and 
harnesses that meet those needs. Car Craft maga-
zine teamed up with AM to build Project Super 
Glass ’55, which ran 8.86 at 149.79 mph.
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CAM WARS
 Story by Ed Zinke / Photography: SIM Archives

D
ecals for 25 cents, catalogs for $1, and 
those big, chunky, yellow ACCEL coils 
for $25. A large part of reading a car 

magazine is exploring the ads in between 
the edit. A couple of our favorites were the 

Crane Engineering and Iskenderian Cams ads, 
with their organized-crime themes. Here’s a 
chance to check them out, plus a few more 
from the archives. 
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CRANE ENGINEERING
Much has been written about the cam wars that waged through the ’60s and 
’70s, and no better example portrays this carnage than this Crane Engineering 
ad from November 1968. Obviously this East Coast company must have had 
roots in or near Chicago during the Roaring ’20s to name a series of camshafts 
E.T. Choppers. With performance enhancements that reference Tommy Guns, 
they obviously meant business!

COKER TIRE/
HONEST 
CHARLEY
Mention Chattanooga 
to any car guy, and two 
prominent performance 
companies come to mind: 
Coker Tire and Honest 
Charley Speed Shop. While 
today they are under the 
same company roof, back in 
1965, Honest Charley Speed 
Shop was one of the early 
mail-order, performance-
parts suppliers. Who knew we 
had performance computers 
on sale for $5 in 1965 and 
complete catalogs for two 
bits!

COMPETITION CAMS
In 1986 Competition Cams was promoting the 
slogan “We Speak Performance,” as this ad touts 
its line of Magnum Power products. Check out the 
Dale Earnhardt Wrangler NASCAR Monte.
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’69 DART SWINGER 
340 SWINGER
Dodge continued the use of vivid images 
and bright catchphrases rendered over 
black backdrops into the ’69 model year, as 
this ’69 Dart Swinger 340 ad illustrates. At 
the time, the word swinger was slang for 
couples with an interest in . . . sharing. It 
was a fairly bold move to apply it to this 
new-for-’69, 340-powered Dart perfor-
mance model. Keep in mind, the more 
costly Dart GTS was still available this year 
(with standard 340 power but with a 383 
and Hurst-massaged 440 big-blocks on 
deck), but, the Swinger 340 was only to be 
had with Chrysler’s famed high-revving 
340 small-block mill.

Interesting details seen in the artwork 
include the lack of an antenna on the pas-
senger side front fender of this radio-delete 
example. You paid $62 extra for the Music 
Master AM radio. Also, the bumblebee car-
toon is depicted from a lower than usual 
angle. To Dodge’s credit, several renderings 
of the famed bee were used throughout the 
campaign to keep it fresh and interesting. 
This ad must have attracted plenty of 
attention, as of the 197,700 Darts built in 
1969, no fewer than 16,637 were Swinger 
340s—that’s roughly one-in-twelve.

The safety slogan is a bit more chilling 
than usual. It reads “Life Is Short . . . Don’t 
Make It Shorter. Drive Safely.

Here’s another ad for the ’69 Dart Swinger 
340, a more cost-conscious alternative to 
the Dart GTS. By trimming the fat, a base 
Swinger 340 could be had for an amazing 
$2,850—including the bulletproof A833 
four-speed stick and 3.23-geared 83⁄4 rear 
axle in the deal. Dodge wasted little space 
and got right to the point with the bold 
white tag line reading “6,000 RPM For Less 
Than $3,000.” It was no idle boast, as any 
well-tuned 340 can easily rev past 6,000 
rpm with ease (four-speeds more easily 
than automatics, thanks to slightly hotter 
cam timing) all the while cranking easy 
mid-14s before the addition of slicks.

The subject vehicle shown in this ad is 
likely a preproduction engineering car, as 
the white tail stripe lacks the incuse Dart 
Swinger graphics used on regular-
production models. Also note the absence 
of an antenna and the presence of white-
line sidewalls on its D70-14 tires (red-lines 
were a no-cost option). The lack of a vinyl 
roof (a $79 option) bolsters the no-frills 
theme.

A quick study of the copy reveals nearly 
identical wording to that used in the 
Swinger ad—except this ad uses the term 
“three G’s” rather than the term “three 

’69 DART SWINGER 
340 “6,000 RPM  
FOR LESS THAN 
$3,000”

bills.” Maybe some wiseguy walked into a 
Dodge dealer with a trio of one dollar bills 
and expected action. Who knows for sure? 
The same bumblebee graphic is shared 

with the Swinger ad, though its size is 
reduced for better balance with the rest of 
the page images. Also of note, this ad lacks 
the typical safety slogan.
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By mid-1968, the Charger R/T print ad 
campaign was also revamped in the bold-
single-image/catch-phrase mode. Appear-
ing in the July ’68 issue of the more 
popular buff books, the Ramrod ad shown 
here is perhaps the most effective of the 
series. The main image—likely shot at the 
Chrysler Chelsea Proving Grounds—
depicts a placid, light-green Charger R/T 
boiling the F70-14 skins into smoke. Inside, 
the stoic driver—wearing hip sunglasses—
calmly guides the smoking missile past 
the camera.

Looking closely between the twin door 
scallops, the lack of a rectangular metal 
Hemi badge tells us this one’s packing the 
standard 440 Magnum, but with 480 lb-ft 
of torque (just 10 clicks shy of the Street 
Hemi), easy mid-14s are a set of slicks 
away. It’s no secret that old school hot 
rodders didn’t like the trend toward 
factory-built muscle cars that started with 
the ’64 GTO.

But few could argue with the conve-
nience of buying your hot rod rather than 
building it. The Ramrod ad copy brings it all 
home: There you were with your plug 
wrench clenched in a set of badly battered 
knuckles, wiping the other paw on the back 
of your jeans, when this black maw of a 
grille attached to a wingless Mach 2 jet 
throbs up. “Ha,” you scoff. “Bet he has to 
beat it with a whip to even get it out of the 
garage.” With a snick that can only mean 
close-coupled four-speed and a howl that 
says 440 cubes of mean, it disappears. 
Charger R/T just arrived. End of the road 
for the do-it-yourself kit, Charlie.

Details worth noting are the addition of 
a blossomed drag chute behind the bum-
blebee and a much lower stance than the 
cartoon used in the initial Scat Pack ads. 
The shading and richness of color are also 
improved. This time the safety slogan 
reads “Drive Safely. It’s Contagious.” We 
love how Dodge simply refers to the avail-
able 426 Street Hemi as “The Hemi—425 
HP.” ’Nuff said!

’68 DODGE CHARGER 
R/T RAMROD
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